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Welcome to SO

Often, it takes a crisis to catalyse innovation. Time and again, it’s proven
that difficult situations, like those that many businesses have faced so far
this year, have laid the foundations for original thinking.

These contemplations may be about
the ongoingrelevance of their existing
technology,about new potential market
applications,about go-to-market
strategies and planning. It matters not -
the main thingisawillingness to adapt.

We have witnessed many examples of
this adaptivity inaction amongst our
resident community. The Science Park
team, too, has remained resoluteinits
drive to enable these brilliant businesses
to continue to grow, come what may.
Inthe midst of a global pandemic,

I can confidently report that there’s no
shortage of innovative ideasand driven
entrepreneurial spirit here onthe
South Coast!

We have recently welcomed eight
early-stage businesses to our Catalyst
businessaccelerator programme.

Iwas delighted with both the quantity
and quality of applications this year,
testimony to the obvious reputation that
the Catalyst Centre has. We featurean
overview of these businesses and their
aspirationsinthisissue.

We have also embarked onaseries of
new projectsand investments which
reflect the needs of businesses now,
aswellasanticipatingthose of the future.
Work has begun onthe creation of anew
facility, for example. The Future Towns
Innovation Hub willbe a collaborative
environment for breakthrough
engineering research and technologies,
enabling leadingacademicsand
businesses to work towards making

the region’stowns cleaner; healthier,
happier places to live and work.

We havealso created new collaborative
working spaces and worked fast to
support companies lookingto upscale
or downsize their operations based on
their specific market conditions.

And,as employees begantoreturn

to their offices over the summer,

we saw an opportunity to move away
from ‘business as normal’ for their daily
commute. Workingto help people
rethink solo car journeys, we have
invested in additional electric vehicle
charge points,acar clubschemeforad
hocjourneysandanew local busservice
which links toairand train connections at
Southampton Parkway.

Inevitably, some of our plans have had
to change. Some prestigious events had
tobe postponedand cancelled,sowe
adapted our educationand business
supportaccordingly with thelaunch

of aseries of Lunch & Learn webinars.
Short, focused, varied and highly
practical, these sessions were well
received and we will look to continue
them over the winter.

There’s no doubt that we will continue to
facesignificant challengesin the months,
possibly years,to come but there

should also be reassurance that those
businesses with strong foundations

will see strong recoveries. And we will

be with them every step of the way.

Dr. Robin Chave
Chief Executive Officer

what?

SO sees the future differently
SO connects

SO asks questions

SO engages, informs, inspires
SO celebrates success

SO shows how Southampton Science Park
shapes society

SO makes science and technology social
SO shines on South Coast excellence

SO where could it take you?

The University of Southampton Science Park
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Awell-earned lunch break with
colleagues, somewhere to plug
inand zone out on your own,
or simply afriendly face to help
you graband gowhenyou’reina
hurry: the Science Park’s new
Fusion café is now open forall
residents and visitors to enjoy,
however you need fuelling.

IN FOCUS

PARKIN
FOCUS
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TALENT

DRTYLERWARD IS A
SENIOR ENGINEER AT
SCIENCE PARK-BASED
COMPANY AUDIOSCENIC.
AGED JUST 30, HE HAS
BEEN RECOGNISED AS
ONE OF THE BRIGHTEST
AND MOSTTALENTED
YOUNG ELECTRONICS
ENGINEERS IN THE
UKTODAY.

Eachyear Electronics Weekly sets out to
celebrate the achievements of the most
talented young people in the electronics
world. Through its BrightSparks initiative,
ithopestoinspire and encourage new
entrants into the engineering sector,
particularlyimportant in the context of
the well-publicised skills gap in STEM.

Tyler Ward of Audioscenic achieved a place on
this 2020 elite list. We sat down with him to ask
what sparked his interest in engineering.

TYLER, WHO OR WHAT INSPIRED YOU TO
CHOOSE ELECTRICAL ENGINEERING AS A
CAREER? | have long had an interest in building
things and understanding the way things work.
| guess it all started with Lego! It provided me
with entertainment and got me thinkingabout
howthings are put together while | was
assembling various designs and contraptions.

This interest continued throughout my
childhood, when | would often design and
build things or modify things to be better, but
my school work experience at Hamlin
Electronics confirmed it as a potential career
path. The company used to designand
produce custom sensing solutions for
automotive applicationsand my two weeks
there enabled me to experience engineering
asa profession first hand.

| came to Southampton for my undergraduate
degreein electronics, having been impressed
by the course content and facilities available at
the University. | continued there after my
degree to complete an electronics PhD onthe
Internet of Things and then worked on various
commercial and research projects at the
University for afew years before joining
Audioscenicin March 2019.

IF YOU BELIEVE IN A
PRODUCT THEN ITISN'T
JUSTA JOB, BUTALSO
AN ENJOYABLE JOURNEY

WHY DID YOU DECIDE TO LEAVE ACADEMIA
BEHIND? The transition out of academiaand
into the commercial space started when | was
still doing my PhD. | started helping with some
consultancy work, which led to the
opportunity to work on the commercial
SharkStream project. This gave me the
experience of taking a project from concept
toviable product and | found this more
rewarding than takingideas just to the proof
of concept phase, as | had during my PhD.
Being somewhat dyslexic, | had always found
writing research publications difficult so
beingable to leave them behind was anice
benefit as well. After SharkStream | moved
onto the Smartmove project, which, while
enjoyable, confirmed that my place lay
outside of academia.

WAS THE TRANSITION INTO A COMMERCIAL
ENVIRONMENT CHALLENGING IN ANY WAY? DID
YOU NEED TO DEVELOP ANY NEW SKILLS?

Many of the skills usefulin undertakinga PhD
arethe sameas are needed for workingin
start-ups, so the transition was fairly smooth,
but I have certainly picked up new skills.

The main thingisanew mindset. In academia,
things typically only need toworkina
controlled settingand you’re usually around to
make adjustments if it doesn’t work correctly
thefirsttime. When designinga productina
business environment however, it needs to
work reliably all the time, without needing

to be reset oradjusted to function well.

This requires a differentapproach to the
product development lifecycle.

WHAT ATTRACTED YOU TO AUDIOSCENIC?

| originally met the founders of what was to
become Audioscenic when | was working on
the SharkStream project at the University.

We were both exhibitingat the Consumer
Electronics Show. At this time, it was a proof of
concept, but it clearly had potential so | stayed
intouch as their technology advanced. When |
heard that they were progressing through
their seed funding round and were looking for
peopletojointhe team | jumped

atthe chance towork onaninterestingand
innovative technology and with people | knew
it would be great to work with.

My roleis varied and has evolved. Initially, | had
expected to be involved in more R&D and
concept development activities, as is common
on research spinouts, but we made good
commercial contacts early on so we focused
on developingthose rather than prototyping
future product concepts.

ANYTHOUGHTS ON WHY YOU CHOSE TO WORK
FOR AN SME OVER A CORPORATE ENTERPRISE?
One of the great things about workingina
start-up is that, due to being a small team
with a rapidly evolving product, thereis huge
variety in the work across awide range of
engineeringareas so it’s never repetitive and
therearealways newand interesting
challenges to solve.

LOOKING FORWARD, WHERE DO YOU SEE YOUR
CAREER TEN YEARS FROM NOW? DO YOU SEE
YOURSELF AS ENTREPRENEURIAL, PERHAPS
STARTING YOUR OWN BUSINESS AT SOME
POINT? | have discovered that, if you believe in
aproduct, thenitisn’tjustajob,butalsoan
enjoyable journey. So, | would expect to still be
workinginan environment where | believe in
the product being created.

AND, LOOKING BACK: IF YOU COULD GO BACK
TEN YEARS AND GIVE YOURSELF SOME ADVICE,
WHAT WOULD IT BE? Something | never
realised at the time, but which is obvious now,
is that University doesn’t just teach you the
professional skills you will need, but the wider
University experience also gives you the
chance to growasa person. It’s easy to forget
how much limprovedasa person during my
studies, so my advice to myself would be: don’t
worry about the lifeand people skills you are
missing when you start University because you
are enteringthe best time to learnthem.

WHAT ADVICE WOULD YOU GIVE OTHER YOUNG
PEOPLE CONSIDERING A CAREER IN
ENGINEERING? Building your own projectsisa
great way toimprove your skills or gain new
ones. Many of the skills or technologies | now
use regularly are those | first experimented
with on a personal project before finding
professional uses for them.

The rise of the maker culture over the last few
years means there are alot more resources
available to learn from than there were when
Iwas in schooland this makes it easier to build
your ideas than ever before.

Fromawork/life balance perspective, learning
when tosay ‘no’is animportant skill, too.  have
found thatif you enjoy what you do, it is easy
to take on too many things and wear yourself
out, but this resultsin everything suffering.

IT'S EASIER TO BUILD YOUR
IDEAS THAN EVER BEFORE

Currently, ’'m not sure | would want to take on
apurely managerial role as | would miss
getting involved with the technology itself.
However, as | have quite a broad range of
engineeringskills, | can see myself potentially
leadinga multidisciplinary team where | can
bringtogether differentareas andfillinthe
blanks of more specialised colleagues.

Through my time involved with projects
supported by the Future Worlds incubator,

| picked up many of the skills needed to run
abusiness so | would definitely also consider
starting my own business in the future if or
when|come up withanideathatlam
passionate enough about and which could
formthe basis of a viable business model.

AUDIOSCENIC USES SMALL ARRAYS

OF SPEAKERS AND ADVANCED HEAD
TRACKING TECHNOLOGIES TO DELIVER
TRULY IMMERSIVE 3D SOUND WITHOUT
THE NEED FOR HEADPHONES OR COMPLEX
ARRAYS OF SPEAKERS LOCATED AROUND
THE ROOM. THIS PROVIDES AN AUTHENTIC
AND NATURAL AUDIO EXPERIENCE FOR
CONSUMERS OF IMMERSIVE GAMING,
VIRTUAL REALITY AND MOVIE AUDIO.

AUDIOSCENIC.COM

SCIENCE-PARK.CO.UK 7



GROWTH GROWTH

raisingmoney - it’s more to do with havinga clear plan and being able to communicate thisina
compelling way to the right investors. You must be confident about who your customer is and
why they care, how you're better than the competition,and your capability to build ateam with
the necessary skillsand experience to deliver your business plan.”

‘ Establishinga businessin any sector is ajourney into the unknown. From the seed of anidea to
working through the night at the kitchen table (while often juggling a full-time day job) to taking
on office space and staff, it’s not for the fainthearted.

Inthe innovation sphere, this challenge is often amplified by the time needed to execute in-depth
research and proof of concept before approaching the market and, of course, convincing
investors to risk their own hard-earned cash on little more thanan idea.

| David Bream has first-hand experience of this challenge several times over, both as founder
of his own enterprises and as Director of SETsquared Southampton where he coaches other
early-stage businesses.
He advises: “Knowing when you're ready to pitch for investment is rarely anything to do
with hittinga particular development milestone - people with just an idea can be successful in

"CAR iwestment in knowledpe pays e best intdhest”

If you've got all this in hand, how do you decide who to target?

David continues: “There are many dimensions to this: sector experience (noting that multiple
investments in the same area can be agood or bad thing), geography (the investor will want to
monitor you so make it easy for them to do so), matching the stage of company development to
funds with the same aim (seed, series A, growth) and timescales for

the release of funds.

“The most important thing, however, is to ensure that you can work well with the investorin the
long term. It’s tempting, but don’t take money from anyone who’ll give it to you! You’ll be working
together for many years, often through stressful times, so a good relationship is essential.”

For many businesses, securing investment Oj&% @[Z/ZMC@ wi MMM/?Z ﬂZE MW w/w ﬁwm /ZZA@
is the first major milestone - almost an end goal - /MW Who @/Q/M/MW e nhan @ﬁ&ﬁa//@% |

but actually, this is when the real work begins. What does it feel N
like when your hard work starts payingoff and the money starts rolling in, Jean Paud Getty, CApglo-CAmeNiean industrinlst

and what are the pitfalls to be aware of? Entrepreneurs who have been ;
| .- | | . . d d . Adam Kingdon founded Utonomy in 2015 to transform gas network pressure management.
on this Joumey share thelr expe“ence ana aavice. It has won four Innovate UK grants and completed four funding rounds. Adam commented

on the experience: “Our first funding was an Innovate UK proof of concept grant, which enabled
us to get off the ground. The grants have been very important as we have had to make a big
investment in R&D over five years. | am not sure we could have funded it all from equity.

Our lead customer has also provided a significant amount of funding. People sometimes forget
that customers are asource of funding, particularly if you are developing a technology that is
important to them.”»
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GROWTH

He continues: “Itisimportant to have areally clear business plan and use for the funds that youre

raising, so anticipate as many eventualities as you can. Aim to raise more than you think you will
need so you have time to finalise your product, achieve sales and get to a breakeven point.
Finally, be careful about who you take investment from. Take references. Ask yourself how they
will behave if things get tough: will they be supportive or not?”

Sinceits inception just three years ago, medtech company Renovos has successfully secured

multiple investments - grants from Innovate UK under the Innovation in Health and Life Sciences

stream, SMART awards from Solent Local Enterprise Partnerships,and seed equity investment
from Business Angels, a family office and a research charity working in the same sphere.

Reflecting on these experiences, its founder and CEO, Agnieszka Janeczek, said: “The right
investors, aligned with your business, open their networks and can provide very useful contacts
that help to advance the company, start new collaborations and raise further investment.

That was the case with Renovos and our sector-specific investor, who helped open the right
doors within the industry.”

GROWTH

Speed to market is often a critical success factor in science and technology businesses,
but to what extent could this be throttled back by diverting management time and attention
to funding efforts?

Agnieszkasaid: “For each of our funding rounds, the process has taken about six months.

The main thing to realise is once you go down the equity funding route for your company,
fundraising never ends. You secure your first round of financing,and almost immediately you
start planning for another. So it’s important to secure funds from well-connected investors as
it makes consecutive rounds easier.”

Adam concurs. “My advice is to start early. Raising equity is time consuming and always takes
longer than you think: we plan on about six months from starting the round to closing it,”

he comments. “But it’s also very exciting. Securing funding enables us to move on to the next
stage, expand the team and accelerate product development.”

O@ Vigbe who are aslean maee o misiakes,
Tngoar Kampnad, Sivedih business magnate, frundh of Then

She continued: “If you can, complement investment with any non-dilutive funding available from
government and local grants, professional societies as well as business accelerators. We have
been very fortunate to secure non-dilutive government funding for our projects twice,and we've
found that extending the cashflow this way helps you preserve your stake in the business and it is

also well received by any investors.”

‘{Oppﬂﬂ&w@ 08 missed by most peqgple because it s dressed

0L ovehallh and. looks like wok
Thamas Sdison, CAmican iwventnt, wnd businessman

While it can take some time to secure investment in the first place, it usually enables
companies to achieve things more quickly than if they were relying on retained earnings
and organic growth. This might mean getting products to market earlier and building sales
and distribution more rapidly.

Acceleration was the key driver for Fresh Relevance which secured £2.15m from Foresight VCT
plc. Founders Mike and Pete Austen sought equity investment for growth because they knew
their company could benefit from growing fast ina very rapidly expanding market.

“lt was abig change,” remembers Mike. “We went from doing everything on ashoestringand

thinking constantly about immediate cashflow to being able to make proper investment decisions

based onthe medium-term best interests of the business. It has enabled us to achieve a huge
amount. It’s given us a lot of flexibility to invest in new directions and product development that
we wouldn’t have been able to do without investment.”

He agrees with David, Adam and Agnieszka on the importance of strong relationships.
“Fromthe outset, be aware that you’re ‘hiring your own boss’. Do your due diligence on the

investors you’re approaching. Ask people they’ve invested in at least ayear ago. You’ll be working

very closely with them and you need to make sure your interests are really well aligned for
the longterm. Our investors are super supportive, but | know others have not been so lucky,”
he commented.

"t tabes D0 yeans to buile a eputation and 5 minutes i

D i %ﬂéé Vhine about that, you U do Yings
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Implementing the plan that you promised the investor that you would implement sounds easy
enough. Inreality, things rarely go to plan. It’s sheer hard work. Once you have raised outside
equity, communication with your investors is absolutely key and being able to negotiate changing
circumstances with themis askill that you’ll need to be quick to learn.

Mike advises: “Make sure you’re comfortable with the additional scrutiny and rigour about
planningand budgeting. This additional rigour is usually a good thing for the business, but often
entrepreneursare used to being able to make rapid decisions on their own, so you’ll need to
change your mindset a little.”

Agnieszka shares this experience. She says: “Being able to raise funding with people who share
our vision feels very rewarding, and when the money starts rolling in, it pushes us to progress
thetechnology as fast as we can. But investors are there to challenge your thinkingand also
keep track of hitting consecutive milestones, so it’simportant to have agood relationship,
communicate frequently and provide updates. This helps when things don’t go to plan -
asinevitably is often the case with developing highly innovative technologies - which is not
unexpected and thereis common understandingaround this.”

David adds: “For investors, this is their day job and they’re likely to have completed many
investments. However, for most entrepreneurs, it’s likely to be a relatively or completely new
experience. Many of the world’s biggest and best tech companies start in California precisely
because they have investors with the weight of funds and experience to help build high growth
companies. So, the cards are stacked in the investors’ favour: they have the money and they have
the experience. Level the odds a bit by getting help and advice.”

“Uhen evelyithing seems lo be going against you, femenbel
vt ailplanes Zﬁ/&@f@wwﬂz@wmd notwih it
CHenpy Fad, CAmerican industrialist

&\ N
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START-UP / SCALE-UP
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SOUTHAMPTON SCIENCE PARK'S CATALYST
PROGRAMME WELCOMES ITS TENTH COHORT

Thisautumn, eight early stage businesses took a
major step forward. Following a competitive pitch
process, the founders of these new companies

™
LI
CATALYST

entered Catalyst, the Science Park’s business

accelerator programme.
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Here, we reveal their ideas and aspirations,
and encourage anyone who may be able to assist
with their growth journey to make contact.

3D GENERATES ISPOWERING THE
FUTURE OF 3D DIGITAL DESIGN.

Founders: Mitch Wisniewski, Shane Baxter,
Cornel Kadillari

What’s the big idea? 3DGenerates is developing
anartificial intelligence-based Pandora’s Box for
creatives dealingin highly technical work. Acting
asacompanion designer, this innovative software
works alongside artists, reviewing past work to
generate new designs.

Who will benefit? The initial customer focus

is the furniture design industry, but all creative
industries developing 3D concepts will benefit:
architects, game developers, product designers
and so on. Ultimately, there’s space in every design
team for an Al assistant generating new designs at
acost no greater than keeping the engine running.

Why is this important? There isanever-ending
demand for new designs, posing a significant

ABSOLAR IS ACCELERATING THE
UPTAKE OF SOLAR ENERGY WITH
Al AND GIS.

\

Founder: Phil Wu

What’s the big idea? Absolar is deploying
advanced artificial intelligence (Al) and
geographic information system mapping (GIS)
technologies to help organisations with extensive
building footprints toaccurately evaluate the
solar feasibility of their rooftops and to

access finance.

Who will benefit? Local authorities, public
sector organisations, private sector companies
with large property portfolios,and solar installers.

Why is this important? Organisations with
extensive building footprints are currently unable
to evaluate their portfolio for solar feasibility and
other carbon reduction interventions without

MAVERICK AVIATION IS ENABLING
INDIVIDUALS TO ACCESS
INACCESSIBLE TERRAINS.

Founder: Antony Quinn

What’s the big idea? Maverick Aviationis the
creator of aportable, lightweight jetpack, designed
to get specialists to where they are needed rapidly
by giving them the ability to fly with complete
safety, under semi-autonomous hands-free
control. It will enable individuals to reach
otherwise inaccessible physical objectives

over land and water.

Who will benefit? Disaster relief rescue

teams, engineersin the offshore wind turbine
maintenance industry, defence and security teams,
and the growing personal experience market.

Why is this important? Many commercialand
government organisations face the challenge

START-UP / SCALE-UP

challenge for creative people in design industries
to meet this need. Exploiting past design
portfolios offers untapped potential to solve this
issue as this solution uses passive design as a basis
toindependently generate new products.

Did you know? In March 2020, IKEA announced
its intention to double its design team over the
next two years.

Mitch says: “Key challenges for us will be
convincinginvestors to take aleap of faithona
novel use of technology, as our next stage will be
to fund full-time software development, as well

as the ability to make meaningful international
connections with potential customers at this time.
Our concept is complexand at the time of pitching
for Catalyst | was still very new to verbalising

it concisely.lam glad that the panel could see
through all the redundant tech talk about how it
works to see the bigger picture of what it can do.”

significant time and expense by teams of onsite
surveyors. Absolar’s solution facilitates on-
demand and at-scale feasibility studies,

and helps scenario planning plan for various
other carboninterventions thatare available to
eachindividual building. This will enable them to
plan with confidence to achieve cost-effective
energy generation, reduce carbon emissions and
design a pathway toa Net Zero status.

Did you know? Covering 60% of all south-facing
commercial roofs with solar-PV is estimated

to meet the energy needed for UK businesses,
with average savings in energy bills of £30,000
eachyear.

Phil says: “Customer interestis strong,

but we now need to refine our business plan and
establishastronggo-to-market strategy to swiftly
convertinterest into sales with focusand
appropriate marketing.”

of getting trained experts to access remote
communities, infrastructure or physical tasks
over land and sea quickly. Lives and money
arelost by relying on conventional, costly and
time-consuming methods - something Maverick
Aviation has the answer to.

Did you know? There’s beena240%increase
in life-threatening earthquakes, tsunamis, floods,
hurricanes and forest fires since 1980.

Antony says: “Bringingadisruptive solution

to market bringsa unique challenge when

the concept has existed for so longin science
fiction; thereisaskepticism hurdle that has to

be overcome to allow meaningful conversations
with end users. However, the greatest challenge

is balancing the time spent between developing
the business and developing the Jetpack. Bothare
equallyimportant, but oneis more fun!”
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OTSUKAHEALTHSOLUTIONSIS
IMPROVING MENTAL HEALTHCARE
WITH BIG DATA ANALYTICS.

Founder: Caroline Gadd

What’s the big idea? OHS is working with
mental health services to help people whoarein
greatest need of care and support get treatment
when they need it most. Its digital solution, MaST,
uses predictive analytics to identify those people
who are most likely to require crisis services such
as A&E, Community Crisis Services or inpatient
care. OHS’s solution gives NHS Trusts the insights
neededto provide ajoined-up approach to
planningand delivering effective care for
vulnerable people who may be at greatest risk.

Who will benefit? NHS Mental Health Trusts.

Why is this important? Community mental
health teams are experiencing rising caseloads

0

QUANTUM SOLUTIONS IS USING
QUANTUMDOTS TO ADVANCE
OPTOELECTRONICS.

16

Founder: Osman Bakr

What’s the big idea? Quantum Solutions

is developingand manufacturing unique
Quantum Dots, new nanomaterials used in
various optoelectronic applications, to enhance
brightness, colour gamutand light sensitivity
inthe dark.

Who will benefit? Global high-tech companies
producing LCD, OLED and ULED displays

and those developing technologies in facial
recognition,autonomous driving, machine vision,
virtual reality,augmented reality and night vision.
Universities focused on science and technology
research willalso benefit.

Why is this important? Quantum dotsare
relatively new nanomaterials, increasingly
usedacross the optoelectronicindustry,

SO MAGAZINE | AUTUMN | WINTER 2020

andincreasing numbers of service users with
complex mental health problems. At the same

SOOBAMEDICAL ISREINVENTING

UROLOGICAL HEALTHCARE PROVISION.

time, the number of mental health nursesis
declining. NHS information systems are often
unable to bring together information from
multiple agencies and provide astructured,
holistic view of people’s needs.

Did you know? Mentalillness is more common,
long-lastingand impactful than other health
conditions:it is the second largest source of
burden of disease in England.

Caroline says: “Weare at the stage of early
commercialisation, having launched MaST
successfullyin three NHS Mental Health Trusts.
But we’re asmall team so securing new NHS
customers,and delivering the very best value for
them profitably, is challenging. |am delighted to
have been successful with the Catalyst
programme, by the end of which Ihope to
havearobust 5year business planin place.”

Founder: AliMosayyebi

What’s the big idea? Sooba Medicalis
developing urological devices, primarily stents
and catheters, to improve patients’ quality of life
while at the same time offering significant savings
to healthcare services, increasing their capacity
and reducing hospital acquired infections.

Who will benefit? NHS, hospitals and clinicians.

Why is this important? Urological devices, such
as stentsand catheters, are flexible tubes used as
atemporary solution by clinicians to assist with
the drainage of urinein urinary tract obstructions
caused by stones, tumours or strictures.

0

ZELEMIQ IS SUPPORTING THE
DEVELOPMENT OF NEW MEDICAL
TECHNOLOGY AND DEVICES.

predominantly in displays and near infrared image
sensors, butalsoin x-ray scintillators, QD LEDs
andsolar cells.In TV, laptop and tablet displays
they benefit the user experience by presenting
more vibrant colours with better contrast, while
reducing energy consumption by up to 25%. In NIR
image sensors (used in biometrics, autonomous
cars, machine vision, AR and VR, night vision and
surveillance devices), they offer higher sensitivity
and wider enhanced compatibility.

Did you know? Quantum dots were first used by
Sonyin2013foran LCD display. The global market
has since grown to US$3.5bn and is expected to
reach US$10.6bn by 2025,

Osman says: “Quantum Solutions was originally
founded as a spin-off from King Abdullah
University of Science and Technology in Saudi
Arabia. We are extremely happy to be chosen for
the Catalyst programme, which will give us the
expertise and connections that will help us grow
our business and undertake Round-A investment.”

0

Founder: Rod Lane

What’s the big idea? Zelemiqis working to
support SMEs that are developing new medical
technology and devices through design
consultancy, support with regulatory affairs
and contract manufacturing capabilities.

Who will benefit? Smallto medium enterprises
operating in the MedTech sphere.

Why is this important? Companies with strong
ideas for medical devices and technologies are
oftentoo smallto support afullin-house design

START-UP / SCALE-UP

Unfortunately, the majority of these devices

fail, causing device-associated infections and
discomfortin patients, reducing the effectiveness
of clinical service and imposinga £2.5bn annual
burdento the NHS. Sooba Medical has developed
and tested noveland improved urological
products which solve theseissues.

Did you know? The NHS replaces at least
90,000 stents each year, at a cost of £450m.

Ali says: “We have successfully produced a

first prototype and performed avery successful
pre-clinical trial. The challenge moving forward

is to gain the skills and knowledge necessary to
commercialise amedical device. Thisincludes
expanding my knowledge of regulatory approvals,
CE marking, NICE approvals and raising funds to
cover manufacturing costs.”

12

service. Zelemiqgaims to build long-term
relationships with these companies to offer
expertise asand when support is needed.

Did you know? The global medical devices
market size was valued at US$425.5bn in 2018.
Itis expected to each US$612.7bn by 2025.

Rod says: “| was truly elated to be invited to
pitch fora place on Catalyst. My knowledge of

the reputation of the programme made me check
just to make sure that mine really was the sort

of company they would be interested in!

lam expectingto learnalot of things | didn’t
know and have thought about a lot of things

I otherwise might not have, while meeting

alot of people who | hope will become firm
relationships for years to come.”

Catalyst is an intensive programme of high-level mentoring and commercially-focused peer
group workshops designed to turn ideas into businesses with real-world impacts. Over the next
sixmonths, the selected companies will benefit from one-to-one mentoring and commercially-

focused workshops in their peer group of like-minded early stage science and technology
businesses, and they will be able to call Southampton Science Park their business home for the
duration of the programme. On completion, participants will have created an investment-ready
Business Plan, Management Team Plan and Funding Plan, as well as gained the knowledge and
networks needed to fast-track their growth.

Nearly 60 companies have benefited from Southampton Science Park’s Catalyst business
accelerator programme over the last eight years. These companies have raised over £15 million
in grants and investments, with many primed for substantial growth.

Y
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TALKING HEADS

THREE
EXPERTS
GIVE
THEIR
JVIEWS...

ADRIAN BRAINE, PHILIP SHARPE, AND GARY SMITH
ARE SOUTHAMPTON SCIENCE PARK'S BUSINESS
MENTORS IN RESIDENCE. WITH A CENTURY OF
COMBINED EXPERIENCE OF WORKING WITH
COMPANIES IN THE INNOVATION SPHERE,
THETRIO IS WELL PLACED TO ANSWER OUR
QUESTION OF THE DAY: IN A YEAR LIKE NO OTHER,
JUST WHAT ARE THE THREE THINGS THAT SMES
SHOULD FOCUS ON RIGHT NOW?

il‘
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TALKING HEADS

OO C

Adrian Braine

Philip Sharpe

Gary Smith

Adrianis the founder of two companies that
provide expertise in entrepreneurship,
technology accelerationand go-to-market
strategy and growth for companies working
with cutting-edge 5G and immersive
technologies. Ina 4o year career, he has held
international directorships,beena SETsquared
Entrepreneur in Residence and regularly
consults on digital industrial strategy.

Adrianadvises:

“Take advantage of cheap money. The one
thing we can be sure of right now s that we
can’t be sure of anything, so financial
management of cashis key. ‘CashisKing’,
especially if youare just trying to survive.
However, nowisagoodtime toaccess finance.
The UK government is backing loans on very
goodtermsandinvestors are lookingto
equitiesasaway to getany sort of return.
Justuseitwisely.

Secondly, think about change. The cataclysmic
events were experiencing now can be positive
because they force change -andthat creates
opportunity. It resets the status quo;
incumbents are no longer incumbents.

It creates the chance to enter markets that
you have been locked out of. So, think about
that, look for where change has been forced
oracceleratedinthe marketand consider
whetheryouwanttoadapt to that -
orchangeit?

Finally, strategic planning. One thingis for
sure:‘normal’as we knew it will not exist
anymore; the pandemic will cause permanent
change. Therefore, companies that can ride
outthe current storms need to start thinking
about what their world will look like when
thisisall overand we've finally left the EU.
Understanding how to position the business
to exploit the ‘new normal’ will be essential
and planning this needs to start now.”

Philipisabusiness coachanda Directorat
Southampton Science Park. After nearly 20
years commercialising technology at QinetiQ,
he has been mentoring early stage businesses
atthe Science Park for tenyears, including
thosein the Catalyst business incubator.

His broad experience spans awide range of
technologies and markets.

Philip advises:

“Inthree words, SMEs must focus on:
customers, customersand customers!
Andthe corollaryis don’t get distracted
by thetechnology.

Just remember: there are thousands, if not
millions, of people in the world who are at least
as cleverasyour best developersandinventors.
Differentiation s only derived from the unique
relationships andloyalties you create with your
customers -think Apple.

Customers must beable to ‘get it’;to empathise
with your passion. And your passion must fire
up everyoneinyourteamand permeate
everythingyou do. Your best customersare
those who promote your company for you
(andforgive youwhen things aren’t quite right).
If your customers ‘get it’ then your investors
will, too; if they can see that your company is
tunedin to customers’ emotional and social
needs, they can seea pathway to growth
andreturns.

The Covid-19 pandemic has challenged

society to re-think, to adapt and to solve new
problems. People with problems and existential
threats make needy and oftenarticulate
customers -allyou haveto dois listen.

SMEs are agile compared to mature businesses
and can more readily find and explore these
new needs; pivoting customersiis fastand often
brings new scale-up opportunities. In short:
‘tunein’, develop new followings and fulfil

real needs.”

Garyisaspecialistin early stage venture
funding. Having successfully raised over £5om
in capital, he hasaproven track record of
building high-growth software businesses
from start-up through scale-up to initial

public offering. Asaboard level business leader
and coach, he works to accelerate the fortunes
of abusiness, drive salesand improve
shareholdervalue.

Gary advises:

“First of all, look after the cash. Make sure that
you have sufficient cash to weather at least
two more waves of widely anticipated Covid-19
lockdown. Those businesses operatingin
markets that have witnessed a dramatic
decrease indemand especially must focus on
prompt cash collectionandalso look to reduce
overheads wherever possible.

Secondly, rethink your plans. Buildanew
three-year business planand tune it toyour
post-coronavirus market. The whole world has
changed and so must your business. Don’t let
up on sales and marketing efforts but focus
and prioritise them. Some sectors are

now seeinga massive increase in demand:
research where these opportunitiesare,
andact quickly to identify the parts of your
business that have been negatively affected and
redeploy your resources to take full advantage
of new opportunities.

Finally, consider virtual territory expansion.
Business to business sales teams have
traditionally restricted their sales patches to
geographical areas, small enough to meet face
toface. However, although video conferencing
has beenaround foryears, the lockdown forced
businesses to fully embrace virtual meetings
—the new Zoom culture has revolutionised
business communications forever. I have
recently been supportinga UK start-up selling
high-end complex software toamultinational
corporation headquarteredinthe US. The sales
processisfastand efficient yet there have been
no face-to-face meetings. It’s proven the ability
to open up new markets without international
travel or local sales teams””
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Nicky, to what extent do you

think the Covid-19 pandemic

has affected the corporate social
responsibility agenda?

Covid-19 has brought into sharp relief the
interconnectedness of the world we live
inandthe underlying structuresand human
behaviours that threaten to disrupt and
erode diverse ecosystems onaglobal scale.
Itsimpacts on public health,and its
consequences asaresult of action to prevent
its spread, are clear. The magnitude of this
crisis forces everyone - governments,
academic and financial institutions, civil
society and the business community -

to question why Covid-19 occurred, what we
could have done to prevent it,and what we can
dotopreventarecurrence.

This pandemic has tested companies’
resilience to change onan unprecedented
scale, forcing companies to re-evaluate their
business models and priorities, including their
sustainability priorities. Some companies such
asthoseinthe tourism,aviation, food service
andarts sectors are fighting for their very
survival, with negative consequences for their
employees, suppliersand customers.
Others,suchas distillery companiesand

textile manufacturers have temporarily
remodelled their businesses to produce

vital supplies of hand sanitisers and personal
protective equipment respectively. And
thousands of companies have needed to
adjust to new ways of working - learning that
it is possible to operate effectively through
remote workingand with virtual connectivity,
with reduced business travel and with fewer
resources and less waste - an early step for
some perhaps in how we might transition to
amodern, low-carbon economy. Others have
accelerated their transition to e-commerce
in response to how consumers are adapting
their shopping habits.

What do you see as the impacts that
will take the longest to recover from?
The fullhumanand economic consequences
of Covid-19 are not yet realised and their
effectsare expected to endure for decades
tocome.

Take, for example, our global food system.
Theintensification of agriculture in developed
countries over the past 70 years has brought
benefits in terms of plentiful and affordable
food, but the human, animal, social and
environmental costs associated with these
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Nicky Amos, Co-founder and Managing
Director of Chronos Sustainability

benefits have been largely concealed.

The food production system, involvingaround
8o billionanimals ayear, has been designed for
maximum output, with all parts of the value
chain, from breeding to slaughter, primed to
operate at full capacity. The Covid-19
pandemic has highlighted the fragility of this
system, with mass outbreaks of coronavirus
amongst workers operating in close proximity
tooneanotherin meat processing plants
across Northand South Americaand Europe.

Butitis not just theimmediate socialand
economic impact of the outbreaks that are of
concern;there are multiple knock-on effects.
To take oneillustration, the welfare of farm
animals in global supply chains will have
suffered from overcrowding onfarms,

longer transportation times to slaughter,
and emergency euthanasia.

Focusing on the food sector then,
what are the key sustainability issues?
Theissues facing food companiesare
multidimensional. With a significant
proportion of the world’s population denied
basic access to food, shelter and clean
drinking water, efforts to end poverty and
hunger must go hand in hand with strategies
toimprove health and education, reduce
inequality,and spur economic growth.
Meanwhile, food companies must also take
decisive action to preserve the health of our
oceansand forestsand transitiontoalow
carbon economy.

Delivering systemic, transformative change
onthe scale needed will require a collective
response - from governments, from the
business sector, frominvestors and from
civil society - in reconsidering how food is
producedand theintrinsic relationship
between our global food systemand the
natural environment on which it depends.

So what practical steps can these
companies take to build a more
resilient global food system?

Many food companies already have
established sustainable agriculture policies
and action plans aimed atimproving the
performance of suppliers of agricultural
commodities to raise quality, lower costs

and contribute to sustainable development.
Food companies are also actively promoting
the United Nations Sustainable Development
Goals (SDGs), especially those related to
ending poverty, hunger and inequality, as well
asthoselinked to good health and wellbeing,
decent work and protecting life on land and
under the sea.

However, Covid-19 should also spur
companies to test the resilience of their global
supply chains by taking a holistic view of their
exposure to risks related to the natural
environment. This should include risks linked
tozoonotic disease, biodiversity loss and
environmental degradation.

More broadly, what, in your opinion,
is the key lesson from this year?
Covid-19 has shown how, through our own
actionsand behaviours, we are destroying the
vital habitats and ecosystems on which
humanity and the planet depends. It has also
highlighted the lack of resilience in our
business systems to adaptin response to
external threats - be these human health
security, biodiversity loss or climate change.

While companies face pressing short-term
challenges, thereisaneedto take stock of the
social,economic and environmental
consequences of our actions and understand
the steps thatare necessary for delivering
systemic, transformative change in our
industry sectorsand in society.

Maybe we will look backinyearsto come

and see how Covid-19 was a tipping point,
reminding us - as companies, as investors,

as consumers - of our place withinan
interconnected global system and the effects
of ourindividual and collective actions and
behaviours on society, on the economy,
onthe environment,and on our survival.

Which innovations would you like
to see come to market that could
have the biggest benefits in driving
positive corporate action on the
environment and the societies

in which they operate?

We don’t know what the innovations will be,
but we would challenge companies to
consider how they can operateinamore
sustainable way.

Covid-19 has presented an opportunity
totransform our current business systems
into models that are more equitable and
sustainable - environmentally, economically,
andsocially. In the case of our food system,
asustainable model would require protection
of farmand production workers,and good
stewardship of natural systemsand resources
-buildingand maintaining healthy soil,
managing water wisely, ensuring animal
welfare,and minimising air, water, land and
climate pollution.

If we are prepared tolearnthe lessons from
Covid-19,then we can build back better.

Established in 2017, Chronos
Sustainability Ltd works extensively
with multinational companies, NGOs
and global investors to build their
understanding of the business, societal
and investment implications of
sustainability-related issues. Chronos
develops and implements effective
tools and strategies aimed at delivering
systemic, transformative change.

www.chronossustainability.com

SUSTAINABILITY

Maybe we will look back in
years to come and see how
Covid-19 was a tipping
point, reminding us —

as companies, as investors,
as consumers — of our place
within an interconnected
global system and the
effects of our individual
and collective actions

and behaviours on society,
on the economy, on the
environment, and on

our survival.
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LOCATION

2020 broughtagreat deal into focus.

Many have found themselves scrutinising
elements of their daily lives that they simply
took for granted. Their office, for example.

Premises and facilities management teams
allaround the world have had tofaceuptoa
whole new range of challenges this year,
head-on and with virtually no notice to get
up to speed. To make matters worse, the
stakes couldn’t be higher: commercial
resilience and the health and wellbeing of
staff have depended on effective decisions
and swift actions.

While some companies have embraced
homeworking during periods of lockdown,
evenfindingthe transition relatively easy
and productive, others have struggled to
keep workforces motivated and engaged.
While some businesses rallied the troops
toreturn to their bases quickly, others
remain hesitant, perhaps mindful of
further disruption.

What is extremely clear is that there’s no
off-the-shelf, one size fits all solution: each
workplace is quite different fromanother.
And thatisanincredibly good thing!

DATA, DATA, DATA

Has there ever been more research
commissioned into what we think of our
working environments as there has been so
far thisyear? You nameit, they’ve researched
it. From management consultants to
academics to commercial property
specialists, the volume of data on how and
where we work has been quite mindboggling!

'www.southampton.ac.uk/news/2020/08/homeworking-in-the-uk.page
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Research carried out at the University of
Southampton and Cardiff University' found
that nine out of ten UK employees who have
worked at home during lockdown would like
to continue doing so in some capacity,

with nearly half wanting to work at home
often orall of thetime. Yet only 41% of
those surveyed said they were able to get

as much work done while working at home:
asomewhat alarming finding for human
resource-intensive operations.

These figures are aligned with findings
by McKinsey inthe US.‘Many employees
liberated from long commutes and travel have
found more productive ways to spend that
time, enjoyed greater flexibility in balancing
their personaland professional lives,

and decided that they prefer to work from
home rather than the office’, it reported.

Meanwhile,a report by Savills*found that 89%
of workers still believe that the office plays
akeyrole, with respondents believing that
physical office space remains a necessity for
companies to operate successfully. This is
particularly important to 18-24 year olds who
displayedaclear preference for the office;
akey consideration for tech companies that
constantly look to attract and retain the next
generation of talent.

The same Savills survey also addressed
geographical preferences. It found that whilst
the highest proportion of respondents (62%)
currently workin towns or cities, it’s likely
that this figure will drop by 23%in the future
with people expressinga clear preference for
workingin rural locations.

The pros and cons of home working versus
office working will continue to be debated on
amacro scale and within individual companies,
butthereis one recurringthemeacross much
of the research carried out: office space and
how itis used will evolve,and so too must
leadership teams’ thinking on the matter.

McKinsey sums it up well:‘The answer,
different for every organization, will be based
onwhat talent is needed, which roles are
mostimportant, how much collaborationis
necessary for excellence,and where offices
are located today,among other factors.
Evenwithin an organization, the answer

could look different across geographies,
businesses, and functions, so the exercise

of determining what will be needed inthe
future must be ateam sportacross real
estate, human resources, technology,and the
business. Tough choices will come upanda
leader must be empowered to drive the effort
across individual functions and businesses.
Permanent change willalso require
exceptional change-management skillsand
constant pivots based on how well the effort
isworking over time3

EVOLUTION REVOLUTION

So, how might this office evolution
manifest itself?

Key concernsarising from widespread
home workinginclude productivity decline,
anan erosion of corporate culture -

the common values that glue ateam together
-fewer moments of serendipitous creativity
offered by off-the-cuff conversations,
andaslowing of people development
andtalent spotting.

2www.savills.co.ukfinsight-and-opinion/savills-news/301232/89--believe-the-office-is-vital--but-needs-to-change
swww.mckinsey.com/business-functions/organization/our-insights/reimagining-the-office-and-work-life-after-covid-19#\

LOCATION

Given that high levels of employee satisfaction
are closely linked to high levels of productivity,
the need for employees to feel connected is
fundamental. Some suggest that offices of the
future will need to feel more like social hubs.
These would support team working, face-
to-face meetings and events that enhance
shared learning, career development and

the reinforcement of acompany’s brand

and culture. Small meeting rooms with high
quality audio visual and video conferencing
capabilities would sit side by side with
dedicated quiet and creativity zones.

Agreater focus on nearby amenities, which
staff often citeasimportant to them in feeling
supported,isalsoto be expected. Inits 2019
article* on how to futureproof workplaces,
the Royal Institution of Chartered Surveyors
suggested that, increasingly, staff choose to
work where gym membership, for instance,
is offered. It also highlighted that humans
need tointeract with natureand fresh airand
called on companies to consider how they
couldincorporate more outdoor space into
their working environments.

-

SCIENCE-PARK.CO.UK 23 I



LOCATION

MOVING FROM OFFICE TO SPACE

Nine23 changed the way it works and evolved its business home
to suit. CEO, Stuart McKean, shares his experience.

“Like all businesses, we quickly moved from the office to fully
remote, home working at the start of the COVID-19 pandemic.
However, as we deliver secure remote working to our clients, it was
very easy for us to practise what we deliver and shutting down the
office was a very ssimple exercise - one, in fact, we had practised in
January as part of our business continuity ISO re-certifications.

What was a surprise was the little things that you take for granted in
the office - desks, chairs, Wi-Fi, monitors, chatting to colleagues...
“I have abeanbagin my room to work from” was not going to cut it!

What was, and still is, critical to home working is our communication
plan. In those early days it was clear that we are could cope and
continue to deliver as if nothing had changed, but we had to maintain
communications, so we increased our daily stand-ups to twice-daily
video checkins. Our morning stand-up covered the same format but
our afternoon check-in was much more informal and focused on how
we were as individuals.

Once we had settled into the home working routine it became
apparent that work life was going to change for ever and, as an SME,
we have the ability to act in an agile way. So, rather than focus on
‘the office’ as such, we focused on things that worked and things
we wanted to change.

As ateam, we realised we could operate remotely and securely
without an office. We all missed certain elements of the office and we
all enjoyed certain elements of working from home. Commuting was
amajor element that no one missed but the social interaction with

our team mates was definitely the number one element we all missed.

One of the great things about being at Southampton Science Park

is that the management team understands how tech companies
operate and that flexibility is needed. We worked with them to move
from ‘office’ to ‘space’: a space for collaborative work when needed
and also one for those who cannot work from home.

So, we have a space in which to work with each other on projects,
sales bids, strategy sessions etc. but we use it very differently to
the old office. A business needs a home and our new ‘space’
isour home.”

LOOKING TO THE FUTURE

Promega had been at Southampton Science Park for over 25 years
when it decided to design and build a bespoke new UK headquarters.
The 16,000 sq. ft. building was designed to be environmentally
friendly, functional and beautiful inside and out.

Sean Donnelly, Operations Director, Promega UK, said:

“When we were planning this development, we were keen to

stay on the Park; the plot on Benham Road was an ideal location.

The new building, containing commercial offices, research and
development labs and our cold storage facility, reflects the attention
to detail and planning which we undertook with our parent company,

Promega Corporation.

LOCATION

e The creation of a building capable of operating with a carbon neutral
footprint. New building technologies help achieve low energy
consumption, low carbon emissions and water conservation.

e Establishing an environment that nurtures creativity, self-discovery

and individual growth; one where employee health and wellbeing
isan integral part of our daily activities.

o Afacility enabling us to foster deeper relationships with our
customers, suppliers and collaborators, sharing with them the
culture, ethos and capabilities of Promega.

e Our desire to share our knowledge of life science with our

local community and to educate and enthuse future generations

of life scientists.”

Theresult is a construction which reflects our corporate style and
ethos, whilst creating something which is truly unique. Our central

themes in the design of the building are:

INSPIRATION

Imagine you worked for acompany that has
slides instead of stairs,a medieval maze to
strollthrough during your private meditation,
or perhapsanairline bed to sit on whilst
brainstormingideas with your colleagues...

Inherbook, ‘1 Wish | Worked There!”, Kursty
Groves reveals some of the world’s most
inspiringand innovative places, going behind
the scenes of many famous brands who place
innovation and creativity at the heart of

their working culture,and exploring how this
logically leads to better business results.

At Lego Group HQ, for example, play is not
restricted to brick-building sessions or
co-creation with children, it’s part of the DNA.
‘Hotspots’ - areas furnished with games such
as table football - pop up among team spaces
throughout the studio, encouraging people
to relaxand connect with colleagues.

This type of playfulness relies upon aspirit

of trust, something that is reinforced by the
physical opennessand relaxed atmosphere
of the working environment. The energy and
mood of the place throbs throughout the day.

In contrast, perched on top of adecapitated
hillin southern California, the headquarters
of sunglasses manufacturer Oakley could be
mistaken for a post-apocalyptic fortress from
analien planet. It’s aptly described on the
company’s website as ‘a place of reinforced
blast walls, product torture chambers

and the padded cells of mad science’.
Provocative, industrial andiconic, it conveys
the brand’s bold personality and virtues to
allwho dareto enter. Everything at Oakley
isabout pushing the envelope, being bold,
cranking up the volume.

-
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NEWS

ON THE

PARK

News from the Science Park Community

SecuringloT Networks

Multiple Access Communications (MAC) is participating in
SYNERGIA, a £2.2m Innovate UK-funded project led by Toshiba.

SYNERGIA brings together aworld-class collaborative effort to make
Internet of Things (IoT) networks more secure. This consortium
coversallthreetiers of loT architecture - endpoints, edge and backend
—-andaims to devise, develop and demonstrate asecure
endpoint-to-core loT platform for large scale networks of low-power,
resource-constrained devices.

MAC will lead use case and end-node development, bringing its
expertisein loT applications and wireless sensor design to the project,
alongside expertsin secure configuration management for 0T systems
(Configured Things), security architectures for battery-powered
resource-constrained devices (loetec, University of Bristol),
distributed artificial intelligence and edge processing

(Smartiaand Toshiba Europe).

Multiple Access Communicationsis a contract research and
development company specialisingin the analysis, evaluation,
design and development of advanced mobile radio technologies and
equipment. It has been serving the public safety communications
community, pioneering loT and the development of wireless sensor
networks for over 15 years.

www.macltd.com
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xim Wins Funding

xim has been selected from a field of over 530 applicants to
receive ashare of £50m government funding to advance its
Lifelight technology.

Lifelight allows completely contactless measurement of vital signs:
heart rate, blood pressure, respiration and oxygen saturations. It does
soinjust 40 seconds usinga patient’s standard smartphone or tablet,
with no additional hardware. The technology has the potential to
enable safer, easier and more effective remote triage and

monitoring. Lifelight’s funding was won to further develop the
application for cardiovascular disease screening via contactless
blood pressure readings.

The Secretary of State for Health, Matt Hancock,announced Lifelight
as one of the first winners of the Al in Health and Care Award, which
aims to accelerate testingand implementation of new technologies
forthe NHS. The NHS is committed to becomingaworld leader in the
use of artificial intelligence and machine learning to achieve arange
of benefits, from faster and more personalised diagnosis to potential
efficiencies in screeningservices.

“We are delighted and honoured to be selected for this prestigious
award. As a Southampton-based company, we are proud of our UK
heritage and excited to be part of this innovative programme - one
which promises to accelerate the pace of Aladoption in healthcare.
Lifelight not only addresses the critical need to regularly monitor vital
signs, it also gives clinicians the ability to do this remotely, safely and
atscale, critical to Covid detection and management of long-term
conditions. Thisis innovative use of Al, not just transforming but

helpingto save lives,” noted Laurence Pearce, CEO and founder of xim.

www.lifelight.ai

The newly established Forensic Genomics
Innovation Hub (FGIH) has chosen
Southampton Science Parkas its home with
thevisionto transformthe use of DNAIn
forensicscience.

Thefocus is onthe provision of next-
generation sequencing technology using the
fully validated MiSeq FGx platform to the UK’s
criminal justice system and all those involved
in research and academia, passionate about
expanding the UK’s reputation in forensic
science. The technology is already well
respected in the clinical genetics market,
thanks to the 100,000 Genomes project

and theimplementation of next-generation
sequencinginto routine diagnostics.

The FGIHisa ‘proof of concept/centre
of excellence’ facility where projects and
mutually beneficial partnerships produce
foundational research that will lead to

Transforming Forensic Science

innovations and deployable solutionsin

the future. Driven by innovation, it is both
creative and adaptable, witha commitment to
develop new solutions and positive outcomes.
No longer will DNA be an adjunct to crime-
fighting, but a proactive intelligence tool.

Asmall number of tests with multiple
applications will be offered by the Forensic
Genomics Innovation Hub including:

e STRand SNPsequencingfor specialised
forensic casework and crime stain analysis
incomplex cases, chimerism testing post-
transplant, sample mix ups, mass disasters
and missing persons.

e Mitochondrial DNA testing for
compromised/degraded DNA, diagnosis,
and inheritance of mitochondrial disorders.

e Forensic genetic genealogy in cold cases
and court appeals.

e Non-invasive prenatal paternity testing.

NEWS

The Forensic Genomics Innovation Hub
willapply all the capabilities of modern
sequencingand genomics to forensic science
and humanidentification. Theteamisa
unique, well experienced blend of forensic
scienceand molecular clinical genetics,
perfectly placed to deliver the technology so
widely used now to the forensic community,
which, in the past, has been previously
underserved and will benefit enormously
from this technology. The Forensic Genomics
Innovation Hub is essentially an entirely

new approach to becominginvolved inthe
technology of forensic genomics, capable of
meeting the needs of a multitude of industries
andclients.

Fast-Tracking
Covid-19
Tests

MicroGEM has been awarded
over $40m to expedite the
launch of its molecular
diagnostic test.

The fundingwas awarded inthe

United States by the National

Institutes of Health’s (NIH) Rapid

Acceleration of Diagnostics
(RADxSM) initiative, which seeks to significantly increase the number,
type and availability of tests by millions per week.

MicroGEM’s Covid-19 saliva test provides laboratory-quality results

in 15 minutes, allowing non-medical personnel to obtain rapid, on-site
detection without alaboratory. The system detects SARS-CoV-2in
saliva, simultaneously with influenza types A and B. Based on patented
enzymatic RNA extraction technology, the systemis asimple approach
to quickly detectingand managinginfectious disease.

“We are pleased to be working with the NIH to accelerate the launch
of this new platformto detect Covid-19,” said MicroGEM CEQ,

Jeff Chapman. “This funding enables us to leverage the technologies
currentlyinour pipeline, pivoting to address the urgency of this
pandemic for a safe and expedient way to expand the availability

of Covid-19 testing to those who need it.”

www.microgembio.com

diverse end markets.

WWWw.vivamos.co.uk

Nordson Acquires vivaMOS

vivaMOS, aleader in high-end, large-area CMOS image sensors,
has been acquired by Ohio-based Nordson Corporation.

The company will become part of the Test and Inspection division
within Nordson’s Advanced Technology Solutions segment, building on
its strategic objective to enhance its test and inspection capabilities for

vivaMOS, established in 2015as a spinout from the UK’s Science and
Technology Facilities Council, moved to Southampton Science Parkin
2016.Since then, it has won several prestigious awards for its unique
technology and commercial success,and it has moved premises on the
Science Park three times to accommodate its growth. The company
plans to remain at Southampton Science Park.

Dan Cathie, Business Director, X-ray Components, said the acquisition
will serve to accelerate the promising growth to date: “We are very
excited about thisacquisition by Nordson, which will make us bigger,
better, faster. We look forward to delivering our ambitious plans for the
new combined X-ray Components business further and wider together,
thanks to their market reach and strong brand image.”
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Revolutionising
Chemical Sensors

SouthWestSensor has joined the Southampton Science
Park community.

Founded in 2015 by world-renowned expert in microfluidics, Dr Xize Niu,
the company has developed an innovative, nanodroplet microfluidics-
based platform that requires only minute volumes of liquid reagents
forautonomous, continuous and highly accurate measurement of
chemicaland biological molecules.

SouthWestSensor’s approach is expected to be of significant
importance in healthand environmental spheres. In the healtharena,
its solution offers low-cost, wearable chemical sensors for fast,
continuous, real-time monitoring of biomolecules in tissue fluids.
This accelerates understanding of fundamental physiological and
pathological processes,and empowers healthcare professionals to
make faster, potentially life-saving interventions, while avoiding
inaccurate diagnosis and poor treatment.

Meanwhile, the company’s fully submersible and portable water
sensors are perfectly suited for the continuous monitoring of nutrients
and pollutantsin fresh and sea water at lower cost and with a lower
environmental footprint than traditional methods of water sampling.
Applications range from environmental monitoring to wastewater
process control.

Dr Oliver Hofmann, Chief Executive Officer,
commented: “With proven technology capable

of rapid deployment, we are at a pivotal stage of
company development. That’s why we are incredibly
pleased to be locating to Southampton Science Park,
amove we are confident will support our growth plans
inmultiple ways.”

https://southwestsensor.co.uk/

201N 2020

ITDev has celebrated its 2oth anniversary.

Founded in 2000 by Bruce Mitchelland then joined by Andy Culmerin
2005, TDev has successfully delivered more than 300 projects and has
aclient base of over 5o.

Despite economic downturns and the Covid-19 crisis, ITDev’s growth
has been steady as it has adapted and continued to innovate on behalf of
its clientsin the video and broadcast industries. It has further diversified
into other markets including telecommunications, industrial, aerospace
and automotive sectors.

From humble beginningsin the front room of Bruce’s house, the
company has occupied offices on the Science Park since 2006 and

now has ateam of 21 permanent, highly skilled software and hardware
engineers. There have been no redundancies over the years, something
founder Bruce Mitchellis very proud of. He commented: “Our low staff
turnover is testament to our strong company culture and values. Our
staff enjoy our beautiful surroundings at the Science Park, making full
use of opportunities for lunchtime walks around the nature reserve,
visits to the coffee shop and networking with other companies here.

“Last year we were awarded ‘Tech Employer of the Year’at the South
Coast Tech Awards, which ’'m personally extremely proud of. We

have a great team who are passionate about their work, consistently
developing high quality products which ensures our client satisfaction
remains very high.”

www.itdev.co.uk

Addressing African Poverty

Semantic has helped to address poverty in Rwanda by providing
charitable organisation, the Amakuru Trust, with a new mobile-
friendly, search engine-optimised website.

The organisation supports education, humanitarian and health projects
across Rwanda. Its Chairman, Alan Booth, commented:

“Our new website has engendered the success of this appeal beyond
our initial expectations. We currently stand at an incredible 95% of
monies raised towards our target of £3,000,and it is no coincidence
that the impact of the website and the appeal have come togetherina
dramatic surge of support for the targeted children and families we are
helpingin Rwanda. And as dramatic as it may sound, the Semantic team
has literally saved lives in Rwanda and we are all very much in their debt.”
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Neil Lewin, Founder and Owner of Semantic, said: “Whilst times are

toughinthe UK at the moment, we can only begin toimagine the

challenges faced in communities throughout Africa. We are hugely

proud to have been able to partner with Amakuru to get their website

working for them to help fund vital work. Since its launch in April,
we’re thrilled to have made suchanimpact
to the charity and we hope the new site will
drive donations and online engagement for
the Trust for many years to come.”

www.semantic.co.uk

INSTANT EXPERT

DUCKDUCKGO

Inaflap about privacy on the net? Migrate to DuckDuckGo.

Whatis it?
DuckDuckGo is onamission to raise
standards of trust online.

Simply put, it’s asearch engine that guarantees
thatyour searchis private. Its browser mobile
app and desktop extension both come witha
tracker blocker, encryption enforcer

and private search engine, thus providingall
the key privacy protection tools to search

and browse all in one simple package.
DuckDuckGo doesn’t collect datafromyou
and the IP address of every user remains
hidden and protected. Nor does it use cookies
to follow you across the internet

and figure out what other stuff you

might be interested in.

Why is it important?

Intheir words: “Using the Internet these days
feels like being haunted by the ghosts of
browsing past. The shoes or headphones you
shopped for yesterday are following you
around relentlessly today. These creepy ads
are powered by hidden trackers, lurking
behind most websites. And unfortunately,
your shopping habits are just the tip of the
iceberg of what they know and can exploit.
Inaddition to shopping history, trackers can
pick up your location history, search history,
browsing historyand more,and from those
infer your age, ethnicity, gender, interests
and habits. Companies collate this personal
datainto a detailed profile, continually
auctioning you off to the highest bidders.”

Google trackers, for example, have been found
on 75% of the top million websites.

DuckDuckGo has proven that search engines
don’t need to profile their users to provide
them with the information they seek.

Where did it come from?

Foundedin 2008, DuckDuckGo was

hatched out of afew serversinadusty
basementas a self-funded operation

by founder, now CEO, Gabriel Weinberg.
Weinbergis aserial entrepreneur who has
previously founded other internet-related
companies. He is also an active angel investor,
authorand commentator.

Not afraid to take on the mighty Google,
DuckDuckGo went publicinabigway in 2011
viaabillboard in Google’s backyard, telling the
world simply “Google tracks you. We don’t.”
By February 2012, the challenger had reached
one million searches a day. 483 days later,

it was two million,and, just eight days

after that, three million. DuckDuckGo
had taken flight.

Whereiis it going?
The company has secured $13min funding
and its estimated net worth is $9o01m.

While other major search engines saw drops
in organic search visits in 2019 (for instance,
a26%drop for Bing), DuckDuckGo recorded
anincrease of 49%across all devicesand a
64% rise on mobile devices.

By June 2020, DuckDuckGo was recording
awhopping 50 billion searches each day

but, because it doesn’t track them, it’s
impossible to know how many users there are!
(The best estimate, based on search volume,
is over 5o million people).

In the context of an ever more serious list of
data breaches, publicinterestin online privacy
is growing, with people wising up to just how
much information faceless corporates

hold about us. Increasingly, we are unwilling

to compromise our privacy for more
personalised experiences.

Asaresult,DuckDuckGois driving the
implementation of search preference

menus on mobiles (user testing has shown
that Google would lose about 20% market
share if people were given the chance to
choose). Its privacy mission is further
supported by a charitable donations
programme which funds diverse organisations
across the globe that strive to improve online
privacy and competition.
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WELLBEING

Boost your immunity through better sleep

Thereis no doubt that one of our greatest
defences against the current outbreak of the
coronavirus is our very own immune system.

Although the practical advice of a) wash
hands thoroughly, b) remain physically
distanced and c) cover the face whenin
close proximity is sound, in my opinion
it needs ramping up to the power of ten
with “maintain your immune system by
a) paying attention to the quality of your
sleep, b) lowering your stress levels,and
€) maintaining a good diet with plenty of
vegetables and fibre”.

There’s alot of ground to cover there, so

I’'m going to focus this piece to give you
some practical tips for the first point, better
quality sleep. In one sense it’s hard to treat
sleep asanisolated topic because it is
integrated with so many other factors of our
lives. Why? Sleep is designed to be natural.
It’s how our system rebalances and repairs.
And that is exactly why it’s so easy to take
sleep for granted.

2z
Sleep is designed to
be natural. It's how our
system rebalances and
repairs. And that is
exactly why it's so easy

to take sleep for granted
2z
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So, my first tip is: make quality sleep
your top priority now. You don’t
need asleep gadget to tell if you’re
not sleeping well. If you’re getting
disturbed sleep, finding it hard to get out of
bedinthe morning, your phoneis the first
thing you reach for on wakingand the last
thing you touch at night, if you’re feeling
irritable during the day, reaching for coffee
throughout the morning, not being as
productive as you used to be, it’s time to act.

What is degrading your sleep?
It could be general stress levels,
physical pain, eating too late,
drinkingalcohol, too much screen
time and blue light, shift work, a snoring
partner... My next tip is therefore to -
right now! - do a quick audit of what
is affecting the quality of your sleep.
And decide on the corrective measures
you need to take.

If you want to make an immediate
and huge difference to sleep quality
-warning! this is gonna be tough!

- quit drinking alcoholand make
your last meal four to five hours before your
bedtime (and no snacks!) Ouch! I knew that
would hurt but you won’t know how much
this helps until you try it.

Next, strive for better rhythmsin
your day/week/month. Nature has
its own rhythm and we can tune into
it,and ours! Get up at the same time
every day (no lie-ins); go to bed at the same
time and prepare for that by winding down
at least an hour before. Review your work/
life balance regularly: make sure your UP-
stress levels are constantly balanced by great
DOWN-times of relaxation, fun and play.

lan Traynar, osteopath, expert on wellbeing,
podcaster, wild swimmer and Grandad to seven,
shareshis thoughts on how we can sleep well
intimes of stress —acritical factor in boosting
immunity over the winter months.

Improve your bedroom -
think of it as your sacred R&R space.
Make it as dark as possible and as
quiet as possible with good blinds,
no electrical light, computers or gadgets,
and, of course, a comfortable bed.
Make it really inviting.

And finally, if you are disturbed
during the night, stay as neutral
aboutitasyou can. Try notto
release any negative emotion
about it as this will spike your adrenaline
and you could well be awake for hours. If
your adrenalineis triggered in this way,
get out of bed, burn it off with some light
exercise,and get back to sleep!!

SweetdreamszzZ.

breakthroughconsulting.uk

Great Resources:
e Sleep - Nick Littlehales

e Fast Asleep - Dr Michael Mosley

e Why We Sleep - Matthew Walker

e Oremail meas | have loads of
further information plus another 6o
strategies for improving sleep! ian@
breakthroughconsutling.uk

WELLBEING
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CanSense

CanSense has developed a diagnostic blood test which is capable of detecting early
stage bowel cancer, the cause of most cancer-related deaths in the Western world.
Non-invasive, inexpensive and accurate, the technology is set to transform patient

experiences and outcomes.

The multiple award-winning CanSense participated in Southampton Science Park’s
2019 Catalyst business accelerator programme.
www.cansenseltd.com
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Examining
Earthquakes

Scientists from the University of
Southampton and Imperial College London
have tracked a ‘boomerang’ earthquake in
the ocean for the first time. Understanding
how faults rupture and the physics involved
will help researchers create more accurate
predictions of future earthquakes and inform
early-warning systems.

Earthquakes occur when rocks suddenly
break onafault-aboundary between two
blocks or plates. During large earthquakes,
the breaking of rock can spread down the fault
line, but now there is evidence of anew kind of
earthquake where the ruptureinitially spreads
away fromiinitial break but then turnsand runs
back the other way at higher speeds.

The team made use of a new network of
underwater seismometers to monitor

the Romanche fracture zone, afaultline
stretching9ookm under the Atlantic near
the equator. Here, they recorded and
tracked a magnitude 7.1 earthquake. Initially,
therupture travelled in one direction
before turningaround midway through the
earthquake and breaking the ‘seismic sound
barrier’,becomingan ultra-fast earthquake.
The team believes that the first phase of the
rupture was crucial in causing the second,
rapidly slipping phase.

Engine Emissions

GREAT MINDS

The University’s expertise in optical fibre fabrication, fibre laser sources and mid-infrared fibres
will contribute to an £8m research programme which aims to reduce the environmental impact
of aviation and power-generating gas turbine engines (GTES).

As wellas aircraft, gas turbines are used to power trains, ships, electrical generators and pumps.
The UKis one of the technology and market leaders globally in GTE manufacturing.

The Laser Imaging of Turbine Engine Combustion Species programme, led by the University of
Strathclyde,aims to deliver transformational combustion measurement and modelling tools
to enable the development of low emission engine designs and evaluation of new low emission
fuels, leading to reduced environmental impact. Sustainability and the need to minimise
emissions continue to be significant global issues, highlighted by drastic and urgent

government-led reduction targets.

Dinosaur Discovery

Astudy by palaeontologists at the University
has found that bones discovered on the Isle
of Wight belongto anew species of theropod
dinosaur, previously unknown to science.

The bones are from the neck, back and tail

of the new dinosaur, which has been named
Vectaerovenator inopinatus. The name refers
tothe large air spaces in some of the bones,
one of the traits that helped the scientists
identify its theropod origins. These air sacs,
also seenin modern birds, were extensions of
thelung,anditis likely they helped fuelan
efficient breathing system while also

making the skeleton lighter. The dinosaur
lived in the Cretaceous period 115 million years
agoand is estimated to have been up to four
metreslong.

The group’s findings will be published in
Papersin Palaeontology, co-authored by
members of the public who discovered the
fossils. They were foundin 2019 inthree
separate discoveries, two by individuals and
one byafamily group, whoall handed in their
finds to the nearby Dinosaur Isle Museum

at Sandown.
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81G Blue

E: hello@81g.0rg

T: 08453030819

W: www.81gblue.co.uk

Aareon UK

E: uk.bids@aareon.com
T: 0247632 3723

W: www.aareon.co.uk

Absolar Solutions
E: support@absolar.co.uk
W: www.absolar.co.uk

AccelerComm

E: info@accelercomm.com
T: 0238011 8091

W: www.accelercomm.com

Atelier Studios

E: hello@atelier-studios.com
T: 0238022 7117

W: www.atelierstudios.com

AudioScenic

E: info@audioscenic.com
T: 02380 118141

W: www.audioscenic.com

Avonglen

E: enquiries@Avonglen.com
T:023 8076 2570

W: www.avonglen.com

Building Engineering
Management

E: m.dorgan@bemanagement.co.uk
T: 07876 350529

C Squared Visions
E: info@c2visions.com
W: www.c2visions.com

Centre for Health Research
and Education

E: info@chre-uk.com

W: www.chre-uk.com

Century Link
T: 0845000 1000
W: www.centurylink.com

Chilworth Partnership

E: lynne@chilworthpartnership.co.uk
T: 02380111813

W: www.chilworthpartnership.co.uk

Critical Software
E: info@Ccriticalsoftware.co.uk
T: 02380111339
W: www.criticalsoftware.com

Dekra

E: Process-safety-uk@dekra.com
T: 02380 760722

W: www.dekra-uk.co.uk

Device Access

E: info@deviceaccess.co.uk
T: 02380118300

W: www.deviceaccess.co.uk

Dynamon

E: info@dynamon.co.uk
T:023 8098 5410

W: www.dynamon.co.uk

Enims

E: info@enims.co.uk
T: 0845 644 0196
W: www.enims.co.uk

Englyst Carbohydrates
E: enquiries@englyst.co.uk
T: 0238076 9650

Fibercore

E: info@fibercore.com
T: 023 8076 9893

W: www.fibercore.com

Filament

E: andy.feltham@filament.uk.com
T: 0203176 1267

W: www.filament.uk.com

Forensic Genomics Innovation Hub
T: 02380118981

Fresh Relevance
E: hello@freshrelevance.com
T: 02380119750
W: www.freshrelevance.com

Generate 3D
E: mitch.wisniewski@outlook.com

Grant Thornton UK

E: gtsouthampton@uk.gt.com
T:023 8038 1156

W: www.grantthornton.co.uk

Gresham Tech

E: info@greshamtech.com
T: 0207653 0200

W: www.greshamtech.com

HiLight Semiconductor
E: sales@hilight-semi.com
T: 023 8097 0330

W: www.hilight-semi.com

Horizon Power & Energy

E: enquiries@horizon-pe.com
T:01962 217007

W: www.horizonpowerandenergy.com

iMeta Technologies
E: enquiries@imeta.com
T: 0845241 4145

W: www.imeta.com
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Imosphere
E: info@imosphere.co.uk
T: 0800 802 1884

W: www.imosphere.co.uk

Inflowmatix

E: info@inflowmatix.com
T: 07801 715636

W: www.inflowmatix.com

ITDev

E: info@itdev.co.uk
T: 023 8098 8890
W: www.itdev.co.uk

Jacobs

E: contactus@jacobs.com
T:023 80111250

W: www.jacobs.com

Jasper Therapeutics
E: contact@jasper-therapeutics.com
W: www.jasper-therapeutics.com

Korusys

E: enquiries@korusys.com
T: 0844 504 1680

W: www.korusys.com

Liberatti

E: nima@Liberatti.com
T: 02380 385182

W: www.Liberatti.com

Mambo-Tox

E: info@mambo-tox.co.uk
T: 0238076 2580

W: www.mambo-tox.co.uk

Mantella

E: sales@mantella.co.uk
T: 023 8098 4902

W: www.mantella.co.uk

Materialise UK Southampton
E: info@orthoview.com

T: 023 8076 2500

W: www.orthoview.com

Maverick Aviation
E: info@maverickaviation.co.uk
W: www.maverickaviation.co.uk

Meda Technologies

E: martin.adams@meda.co.uk
T: 020 3287 8744

W: www.meda.co.uk

Merck Performance Materials

E: reception.chilworth@merckgroup.com
T: 023 8076 3300

W: www.merck-chemicals.co.uk

MicroGem
E: info@microgemplc.com
W: www.zygem.com

Multiple Access Communications
E: enquiries@macltd.com

T: 023 8076 7808

W: www.macltd.com

Nine23

E: enquiries@nine23.co.uk
T: 023 8202 0300

W: www.nine23.co.uk

nquiringminds
E: info@nquiringminds.com
T:023 81159585

W: www.nquiringminds.com

Oat Services

E: ar@oat.co.uk

T: 02380767228
W: www.oat.co.uk

One Pension Consultancy

E: Duncan.Revolta@onepc.co.uk
T: 023 8076 2590

W: www.onepc.co.uk

Optomel
E: info@optomel.com
W: www.optomel.com

Otsuka Health Solutions
E: cgadd@otsuka-europe.com
W: www.otsukahealthsolutions.com

oXya UK

E: info-uk@oxya.com
T:023 80119830
W: www.oxya.com

Peter Hall

E: peter@peterhall.org.uk
T:0238011 1366

W: www.peterhall.org.uk

Photonics & Analytics

E: info@photonics-analytics.com
T: 023 8000 2087

W: www.photonics-analytics.com

PointCloud
E: info@pointcloudnet.com
W: www.pointcloudnet.com

Promega UK

E: hilary.latham@promega.com
T:02380717319

W: www.promega.com

PT Solutions

E: info@ptslimited.co.uk
T: 02380111844

W: www.ptslimited.co.uk

Quantum Solutions
E: info@quantum-solutions.com
T: 07389 826 941

Renovos
E: enquiries@renovos.co.uk
W: www.renovos.co.uk

Semantic

E: incoming@semantic.co.uk
T: 02380111540

W: www.semantic.co.uk

Senseye

E: hello@senseye.io
T: 0845838 8615
W: www.senseye.io

SETsquared

E: info@setsquared.co.uk
T:01225 388734

W: www.setsquared.co.uk

Sloan Water Technology
E: enquiries@sloanwatertechnology.co.uk
T: 02380 118332

Sooba Medical
E: a.mosayyebi@soobamedical.com

Southwestsensor
E: admin@southwestsensor.co.uk
W: www.southwestsensor.co.uk

Spectrum IT Recruitment
E: contactus@spectrumit.co.uk
T:023 8076 5800

W: www.spectrumit.co.uk

Swedish Biomimetics 3000

E: info@swedishbiomimetics3000.com
T: 0238017 1468

W: www.swedishbiomimetics3000.com

Taicaan

E: info@taicaan.com
T: 0238076 3796
W: www.taicaan.com

Tekever

E: info@tekever.com

T: 023 8097 0650

W: www.tekever.com/en

The Invisible Assistant

E: hw@theinvisibleassitant.co.uk
T: 07917 682816

W: www.theinvisibleassistant.co.uk

The IT Innovation Centre

E: info@it-innovation.soton.ac.uk
T: 023 8059 8866

W: www.it-innovation.soton.ac.uk

Tonic Analytics

E: info@tonicanalytics.com
T:023 8098 2122

W: www.tonicanalytics.com

TrackBack

E: enquiries@trackback.net
T: 08444701701

W: www.trackback.net

TrouDigital

E: info@troudigital.com
T:023 80981110

W: www.troudigital.com

U4Global

E: info@u4global.com
T: 023 8076 0909

W: www.u4global.com

Uniq Technology

E: helpdesk@unigit.co.uk
T:01794 377388

W: www.unigit.co.uk

Utonomy

E: Info@utonomy.co.uk
T: 07787 575487

W: www.utonomy.co.uk

VivaM0S
E: dan.cathie@vivamos.co.uk

Wessex Academic Health
Science Network

E: enquiries@wessexahsn.org.uk
T: 023 8202 0840

W: www.wessexahsn.org

Wessex CLAHRC
E: wessexclahrc@soton.ac.uk
W: www.clahrc-wessex.nihr.ac.uk

Wessex Institute

E: info@netscc.ac.uk

T: 023 8059 5586

W: www.nets.nihr.ac.uk

Wood Group
T:023 8011 8800
W: www.woodgroup.com

Woodrow Scientific
E: john.clowes@woodrowscientific.com
W: www.woodrowscientific.com

Xim

E: laurence@xim.ai
T: 07803 950356
W: www.xim.ai

Yellow Dot Nursery

E: hello@yellowdotnursery.co.uk
T:023 8076 0593

W: www.yellowdotnursery.co.uk

Zelemiq
E: enquiries@zelemig.com
W: www.zelemig.com

Zenergi

E: bepositive@zenergi.co.uk
T: 023 8028 6300

W: www.zenergi.co.uk

What’s next? Where’s next?

e Building your profile?

e Commercialising your ideas?

e Making animpact withyour research?

e Fast tracking growth?

e Shaping society with your technology?

e Aunique community of like-minded people?
e Scaling your operations?

At the University of Southampton Science Park we work hard
to retain our enviable reputation as the South’s centre of
excellence for successful science and technology businesses.
From start-up to scale-up, we accommodate, we equip, we
nurture and we empower organisations to see beyond today
and shape tomorrow.

We do this by fostering a visionary, entrepreneurial culture;
by providing flexible yet high quality laboratory, office and
meeting facilities in an award-winning healthy and inspiring
workplace; by enabling access to a world-class talent

pool at the University of Southampton; and by facilitating
collaborative working at all levels.

We are home to the visionaries who see beyond today,
the innovators who shape tomorrow, the science and
technology businesses that succeed, the game changers.

Southampton Science Park:
Where will it take you?

Pand
(9
UNIVERSITY OF
SOUTHAMPTON
SCIENCE PARK

science-park.co.uk
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