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Welcome to the
first edition or SO

Many of you will be familiar with the University of Southampton

Science Park, others may be less so.

It’satruly inspiring place to work. Here on the flourishing South Coast
we continually strive to retain and build on our reputation as the

region’s centre of excellence for successful science and technology

businesses. From start-up to scale-up to globalimpact, ourroleis

toaccommodate, equip, nurture and empower organisations to
succeed; to help them see beyond today and shape tomorrow.

2018 will be another milestone
yearas we evolve our offering to
reinforce our position as the home
of game changers. Whilst enabling
leader in life sciences, Promega,

to build bespoke premises, we are
also delighted to be expanding our
own facilities. In the Autumn we
will be unveilinga new Conference
Suite: a place for greater numbers of
people to connect, to createand to
commercialise great ideas.

Theincredible diversity of the
technologies that are conceived
and created here s surpassed only
by the passion, drive and creativity
of the great minds behind them.
Underpinthese witha collaborative
entrepreneurial cultureandan
energising, stimulating location and
therearenolimitsto the reachand
impact of our work. To Infinity and

Beyond will give you anidea of just
how the Southampton Science Park
community shapes society at large.

Whilst the success to date of

our community of companiesis
impressive, let’s not forget the critical
role of newand small businesses
tothe UK economy. Our well-
established programmes of support
for early stage businesses - see Start-
Up, Scale-Up and The game changer

- bring new potential to the fore as we
equip fresh entrepreneurial spirits for
their business journeys ahead.

There’s never adullmoment here:
every day lamtaken onajourney
by visionaries who see the future
differently. | hope that this new
publication will serve to inform,
inspire and open up opportunities
foryoutoo.

Peter Birkett

CEO, Southampton Science Park.

science-park.co.uk
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what?
SO sees the future differently
SO connects

SO asks questions

SO engages, informs, inspires

SO celebrates success
SO shows how USSP shapes society

SO makes science and

technology social

SO shines on South Coast

excellence

SO where could it take you?
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he University of Southampton Science Park
Conference Suite

September 2018 will see the University of Southampton Science
Park open the doors to Axis, its first dedicated Conference Suite.

— - "N — Available to both resident and non-resident businesses,
90y | © 9|0 | popopboopio [ B T - the new facility will provide an inspirational space to host large
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Cﬁ%ﬁﬂ alatal=ielalel el Fe; B scale meetings, events and exhibitions with all the benefits that
DBDbBBbRBbBoBo Y D) i i ;
23 B5BBBSAERE < g the Science Park already offers in terms of awelcoming
D D D D . .
EI] BoBoBoBD environment, easy transport access, event and cateringsupport.
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3 L0BOBBRBBRBR The Axis Conference Suite will provide space which can be flexibly
1 D D D D D . ’
/ﬁi “@_ A I &l §§§§§§§§§§§ o m‘“‘f_ configured to create an auditorium for up to 200 delegates as well
o DpBpDbpDpbpDb N - :
PO D80B0B080B0D as exhibition and break-out areas. Additional car parking spaces
goq jQOLjQ pOpbpOpbo S 1Al : = P gsp
i L A L arealso being created for visitors.

Proposed plan of the new Conference Suite The renovation of an existing building at 3 Venture Road to create

the facility is taking place over the spring and summer months and

will be carried out by the award winning local contractor Amiri.

% o . Engage, Inspire, Empower
6 6 | ﬂ rm |y be | leve th at p rOﬁta b | S g rOWth “Ifirmly believe that profitable growth and positive
and pQﬁltlve SOC|eta| Ir—ﬁrbacts derive societal impacts derive from bringing people and

their ideas together and givingthem the space

from bﬁﬂg”’]g people an_d ‘their ideas in which to thrive. We do this in many ways here,

but we have long wished to provide aninspiring

tog eth er an d g Ivin g th em th € Space conference and exhibition facility which can enable
‘e h . h h . this to happenat scale,” said Peter Birkett, CEO of
m wnic to t rive Southampton Science Park. “l hope that it will serve

| to engage, inspire and empower those who come hereto the
Peter Birkett, CEO,

Southampton

South’sinnovation centre of excellence.”
Science Park ¢ ] . d
Bookings are now being taken for the Axis Conference Suite
and enquiries are welcome. Please call 023 8076 7420

or contact enquiries@science-park.co.uk

Thought Leadership

The Science Park would like to offer businesses and organisations
using the Conference Centre opportunities to hear from the
visionaries based there. If you have an inspirational story ora
unique perspective and enjoy public speaking, email the team
with yourideas.
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IMPACT

Where in the world?

Overthe past decade,
the pioneeringwork conducted
at Southampton Science Park has
spannedthe globe -and space.

A FEW EXPORTS FROM THE PARK
UK Emis Health enabling clinicians to provide
safer and more efficient care and helping

patients live longer, healthier lives through
connected technology

Northern Ireland nquiringminds optimising
revenue collection inaconnected economy
through cloud-based Trusted Data Exchange

Sweden TrackBack keeping the automotive
industry moving by helping to convertinvestment
intoincome

Central Europe Aareon optimisingthe IT
supported business processes of the residential and
commercial property industry

South Africa and Kenya BluPoint delivering vital
information and services to offline and off-grid
remote communities using solar power

Central Africa CRITICAL Software developing
solutions for amajor telecoms provider
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Washington Symetrica helping customsand
border protection, law enforcement and military,
emergency services and first responders through
radiation detection and identification

Central USA Fresh Relevance maximising
eCommerce revenues using data analysis and
cloudtechnologies to trigger relevant customer
engagement in the digital world

Cambodia BluPoint collaborating to develop
digital tools toimprove access to prosthetics and
orthotics foramputees

China llika reducing operating costs of wind
turbines —a step change in the viability of wind
energy - with solid state batteries

Chinai20 Water improvingaccess to safe drinking
water and reducing leakage by deploying loggers for
smart utility networks

India nquiringminds helping Indian fdfmers cut
down on post-harvest spoilage and maintain the
quality of grainswith loT

Russia Senseye removing maintenance chaos
and uncertainty by transforming industrial
condition monitoring with cloud-based

predictive maintenance

Australia Perpetuum improving railway reliability

and reducing maintenance costs with wireless
sensors performing continual condition monitoring

o,
o,
039,
<) :
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) %

Sky and space Adhesion Technologies
improvingadhesion and mechanical performance in
manufacturing, including aerospace developments

CRITICAL Software deploying its systems, software
and data engineering services with NASAand ESA

Tekever working on autonomous and
brain-controlled flights

Everywhere Fibercore transformingloT systems,
autonomous vehicles, military and aerospace,
telecommunications, utilities and general industrial
sectors with its speciality optical fibers across
sixcontinents

IMPACT

Merck enabling the devices that fuel
modern society with advanced electronic
and optoelectronic performance materials

Promega providinginnovative solutions and
technical support to help scientists worldwide
toadvance their knowledge in genomics,
proteomics, cellular analysis, drug discovery
and humanidentification

SCIENCE-PARK.CO.UK
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David Bream is a business mentor for the Science
Park’s Catalyst programme and a founder of the
hugely successful SETsquared, recently ranked
the world’s leading university business incubator
for its outstanding contribution to developing
the next generation of UK tech entrepreneurs.
With a background in technology and business
development, heis no stranger to guiding
businesses from start-up to global leader.

Here, he gives us his insight into incubation.

“Incubation has become a bit of a buzzword of late.
The government has set targets to push a specified
number of businesses through incubation
programmes -and everyone is jumping on the
bandwagon to oblige.

Inaway, thisis positive because it has highlighted
the need for public bodies, the investment
community, universities and society asawhole to
embrace and focus on entrepreneurship. (For some,
thisis stillan alien concept - something that
happens in Silicon Valley, not here in good old
Blighty where success is an ugly word! But | can
unequivocally say that there’san enormous amount
of untapped entrepreneurial spirit right across the
UKand it’s not just centred around London,

Oxford and Cambridge either.)

That said, | can’t help but think that this numbers-
based approach is misguided. Throwing enough
mud at the wall and hoping some will stick is not the
role of abusiness incubator. To me, incubation is
about quality, not quantity. | don’t mean to offend,
but it should be deliberately elitist, picking the best

I 8 SO MAGAZINE | SPRING | SUMMER 2018

of the best and really nurturing these into mature
organisations, capable of taking on California -
and winning. To do otherwise is a waste of
strained resources and budgets.

Asan early member of theteam at lona
Technologies,a European start-up that grew
successfully to bea $1bn float on NASDAQ,

| experienced first-hand the scale-up journey.
My role over the last decade and a half has been
to champion others working to do the same.
With very few resources and virtually no budget,
we've witnessed some staggering success in that
time. Symetrica, Primer Design, Utonomy and
Redluxare particular highlights of mine.

So what makes these companies succeed when
others do not? Is it about technology, timing or track
record? Not at all. What makes acompany more
likely to attract venture capital backingand achieve
high growth above any other is threefold: market
opportunity, competitive advantage and execution.
Let’s take each of these in turn.

When | talkabout market opportunity, | do so very
precisely. | don’t mean generically this target market
or other; I mean explicitly: is there alarge enough
group of potential customers who have asignificant
enough problem that they need solving? Do we
know these people well enough to be able to draw
them and communicate our solution to them?

By competitive advantage, ’'m talkingabout the
specific point of difference that the product or
service has. This doesn’t mean that the technology

orinnovation is an out-of-this-world brand new

concept, it just means better than the competition.
Often the time, cost and resources required to
bring something totally new to market can deter
would-be investors. Solvinga given problem faster,
more efficiently, more economically,inamore
socially responsible way - here is where real
competitive advantage lies.

Finally, execution. | need to know that there
isaviable management teamin place, ready,
willingand able to execute the business plan,
turnthe base technology into a viable product
that the market needs, prove that the product
orserviceis better than the restand articulate
this to the marketplace clearly and effectively.

Incubationis not complicated but it can deliver
spectacular results. My own approachis to be
excruciatingly robust in appraising businesses for
incubation. | believe in brokering relationships with
real experts to provide the highest quality advice
and fosteringavery respectful peer-to-peer
collaborative culture from the outset. Above all,

I rigorously police the details. It’s the seemingly little
things that can make big differences to customers
andinvestors.

To conclude, itis my belief that incubation

isn’t the right route for all early stage businesses.
Myriad other opportunities for coachingand
fundingexist that are likely to be more suitable for
many - butincubation does play anincredibly
important role for the few.”

setsquared.co.uk

POLICY

Grand Challenges

The UK’sindustrial strategy - Is your company aligned?

“Thereis world class R&D
and innovation across the UK,

The UK Government’s Industrial Strategy white paper sets

out how it intends to build a Britain fit for the future by helping
businesses create better, higher-paying jobs with investment

in the skills, industries and infrastructure of the future.

The government plans to use this strategy to build on the UK’s
strengths, address weaknesses and make more of its untapped
potential. Centred on five foundations of productivity - ideas,
people, infrastructure, business environment and places - it has
been broadly welcomed by business leaders and commentators.

Four ‘Grand Challenges’ have
beenlaid downintheareas that
the government believes are

from excellent research in university  settotransformindustriesand

departments and public research
organisations to investments from
leading businesses. We need to
capitalise on these strengths and
foster the local ecosystems that
can supportinnovationand
sustained growth.”

societies and in which it believes
the UK has the opportunity to
play aleading global role.

To respondto the Grand
Challenges, “business,academia,
civil society and the government
must work together, bringing their
expertiseand entrepreneurial
spirit, to drive us all towards
success” the white paper says.

A0%

of the UK's
energy use

is down

to moving
people and
goods from
place to place.

Thefour sectors of future strategic importance are detailed as:

o Aland Data- puttingthe UK at the forefront of the Aland data
revolution. It is estimated that Al could add £232bn to the UK
economy by 2030.

e Mobility - creating better ways for people, goods and services
tomoveinthe future. Currently around 40% of the UK’s energy
use is down to moving people and goods from place to place.

o Clean Growth - maximising advantages arising from the
global shift to clean growth. It is estimated that the UK’s
clean economy could grow at four times the rate of GDP.

o AgeingSociety - meetingthe needs of anageing society.
Oneinthreechildrenborninthe UK today can expect to live to
100 while globally, there are likely to be two billion people over
the age of 60 by 2050.

“If the UK is to be the most innovative country in the world,
we need to be able to capture the value from our science,
research and creativity and support innovations that drive

our productivity.”

Innovation is at the heart of this initiative and there’s budget
being put behind it too, with a stated aim to raise R&D investment
to2.4% of GDP by 2027. There’s also a new Industrial Strategy
Challenge Fund of £725mand busines incentives in the form
ofanincreaseinthe rate of R&D tax credits to 12%.

new Industrial Strategy
Challenge Fund of

t//5m

Southampton Science Parkand SETsquared company
nquiringminds has been highlighted as a shining example of
theindustrial strategy in action, demonstrating a successful
collaboration with the public sector. It cites work undertaken with
Belfast City Council, where nquiringminds introduced its Trusted
Data Exchange (TDX) to optimise the collection of business rates
inthe city. TDXis a cloud-based secure data platform designed
with the connected economy in mind. Powered by artificial
intelligence, it allows users to share data sets securely, in turn
maximising the ability to analyse and generate actionable insight.

So, how canyou get involved?

UK Research and Innovation came into being in April 2018 and is a
good place to start. Operating across the whole of the UK with a
combined budget of more than £6bn, it brings together the seven
Research Councils, Innovate UK and a new organisation, Research
England. ukri.org

“We face atime of unprecedented
economic change, powered by new
technology. Now is the time for the United
Kingdom to ensure we are well prepared
to prosper.”

Innovate UK has a £5som loans pilot scheme which aims to provide
affordable, flexible and patient finance for later-stage R&D with a
clear route to commercial success in businesses seeking to scale
and grow. gov.uk/government/organisations/innovate-uk

The Government’s funding programme for the implementation of
the industrial strategy offers various opportunities for businesses
toapply until 2019. Keep informed at: gov.uk/government/
collections/industrial-strategy-challenge-fund-joint-
research-and-innovation

SCIENCE-PARK.CO.UK 9 I



TALKING HEADS

Three seasoned entrepreneurs contemplate the question of the day

IS NECESSITY
THE MOTHER OF
INVENTION?

TALKING HEADS /

—

SO MAGAZINE | SPRING | SUMMER 2018

After being woken several times

by falling apples, Isaac found it
necessary to invent the apple
catching machine. It wasn’t until
amajor malfunction, resultingin
the necessity for anew wig, that he
had a brilliant insight... sit undera
differenttree.

Mike Austin Shirin Dehghan Phil Sharpe
7 Founder & CEO Entrepreneur & Catalyst Programme Business Coach
>, Fresh Relevance Senior Partner, Frog Capital University of Southampton Science Park

“Thereare lots of types of invention. Pure scientific
researchis often carried out entirely independently
of need -andjust for the purpose of enhancing
knowledge, or to satisfy the curiosity of the
research.

Some of the most valuable
inventions come from necessity
—or at least avery strong need.
However, that’s not to take away
from pure scientific research,
whichisanobleaimin itself.

Inindustry, research normally hasamore

definite need in mind - oftena particular need -

i.e. “How do we solve this problem for customers?”.
Companies oftenalso carry out development -

not pure invention, but usually it involves breaking
new ground - “How do we reduce these costs”,
“How can we extend our product to cover these
new areas/applications?”

Finally, thereisinnovation inan entrepreneurial
context. Thisinvolves new applications of
knowledge to a market,and sometimes the creation
of new knowledge. The entrepreneuridentifiesa
market which they thinkis new or underserved,

and is sufficiently large and valuable to sustaina new
business. Inthis type of invention, the entrepreneur
has adefinite goalin mind,and seeks to create
solutions to achieve that goal.

Some of the most valuable inventions come
from necessity - or at least avery strong need.
However, that’s not to take away from pure
scientific research, which isanoble aiminitself.”

“Before the car was invented, if you asked people
what they wanted, they would have said faster
horses that don’t eat alot of hay. Before the
AppleiPhone, people lived without APPs.

In both of these cases it took a visionary to create
what people needed but not necessarily what they
wanted. Invention happens for many different
reasons. It can certainly be because of necessity
but it can also be because of human ambition,
curiosity, and vision for how people should live.
Greatest inventions and disruptions have occurred
forall of these reasons and, once invented, then the
technology becomes a necessity.

Invention happens for many
different reasons. It can certainly
be because of necessity but it
can also be because of human
ambition, curiosity, and vision for
how people should live.

Before the invention of mobile phones orinternet
our society was functioningand we lived just fine,
but now, having had the mobile phone and the
internet, we simply cannot live without them.
Were these anecessity? No. Are they necessities
now? Yes.”

“Yes! Butitis only one of manyimportant drivers.

For millennia, human endeavour has focussed

on climbing from survival to Maslow’s
self-actualisation; honingintellect and creating
industrial wealth in the process. The pursuit of
laziness or doing things more efficiently has beena
vital force and inventors now create myriads of new
technologies and gadgets every year. Yet, political
process remains stubbornly archaicand human
survival increasingly depends on inventing better
ways of balancinginterests across burgeoning
populations. Computer software may succeed
where humans failed; mathematics versus emotion?
Earthisavery small rockinavast uncaring universe,
to survive humans must now invent interstellar
transportand harness the energy of the stars.

Not all inventions stem from
problems, many spin out from
research and academic ego -
creating novelty - just because
we can.

But notall inventions stem from problems,

many spin out from research and academic ego -
creating novelty - just because we can. Many start
as solutions looking for problems: lasers, RFID,
nanomaterials, 3D sound and the Internet of
Things. But often it is only a matter of time and
investment to build market need, to nuance

and package the solution.

The necessity-led approach appearsinnate and its
value is strongly advocated in business incubators
like the Catalyst Centre but,as Apple and many
others discovered, design-led need creation can
alsowork.So, does serendipity.”

What’s yourop INION? To feature in the next debate contact: parknews@the-escape.co.uk
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ENVIRONMENT

The role of technology
in a circular economy

Policy frameworks, consumer power and resource
scarcity are colliding at speed to challenge the

way the global business community works.

Used to being at the forefront of disruption,

how will science and technology companies

adapt to the new economic world order?

Words Are Not Enough

Asagrowing population, higher life expectancy
rates and rising affluence continue to place
enormous stresses on the planet’s natural
resources, both consumers and policymakers
are demanding more from business.

Arecent global study by BBMG and GlobeScan
suggested that trustin corporatesis down and
expectations are up. For the firsttimein nearly a
decade, more consumers are punishing companies
fortheir behaviour (28%) than are rewarding them
(26%). Like never before, the world’s consumers
areturningto business leaders to address the social
and environmental challenges that affect their
aspirations for better lives.

Many businesses within the technology sphere,
operating predominantly on a business-to-
business footing, may feel that they are somewhat
distanced from this consumer trend. However,
people are more connected (and consumers more
powerful) than ever before and this means that
total supply chains are under scrutiny and ethical
performance needs to be transparent. There is
increasing popularity for companies to commit to
science-based targets. At the same time, we are
seeing strong signals from policymakers onaglobal
level that words are no longer enough. The UN has
published 17 Sustainable Development Goals,

90% of raw materials used in

Circular Thinking

Acircular economy works to optimise resources
(raw materials, products, energy and water)

and keep them in productive loops foras long

as possible. At its core are seven key principles:

1. Prioritisingthe use of renewable, reusable,
non-toxic resources and applyingthesein
an efficient way.

2. Usingwaste as a resource by effectively
andintentionally designing out waste at the
outset and considering secondary uses for
any waste streams.

3. Designing for the future through extending
product use and designing these in suchaway
that it could be easily dissembled
and repurposed for re-use.

4. Preserving what’s already made
through effective maintenance,

Meanwhile, Senseye’s cloud-based predictive
maintenance applicationisincreasingthe
lifetime value of machinery throughout the
manufacturing sector.

Perpetuum’s self-powered wireless sensors are

in use on railway networks on several continents,
providing remote continual condition monitoring
datato reduce operational and maintenance costs.

SEaB Energy’s containerised anaerobic digestion
units, which turn organic food waste into energy
exactly at the point where the waste is produced
and the energy is required, have been eyed with
interest the world over.

UK businesses could save up to £23bn per
year through implementing low cost or no

repairand upgradestomaximise ~ COSt improvements in efficient resource use

aproductslifespan,and, where
possible, give themasecond life
througha‘take back’ strategy.

5. Collaboratingto create value and increase
transparency throughout the supply chainand
across sectors, recognising interdependence
between the different market players.

6. Incorporating cloud-based and autonomous
technologies to track and optimise resource use

and provide insights to strengthen collaboration.

7. Rethinkingthe business model by considering
theinteraction between productsand services.
Isit necessary toactually ownaproduct oris
leasing it justas good?

Forinvestors, the economic,
environmental and operational

manufacturing become waste before the resilience benefits are clear but

product leaves the factory while 80% of

more than that,a circular economy
isadriver for value creation. For tech

products made get thrown away within innovators, exciting challenges and

the first six months of their life

opportunities are revealed. Some
are already way ahead of the game.

the EU hasa Circular Economy Package and
Scotlandis leading the way in the UK with its
forthcoming Circular Economy & Zero Waste Bill.

It’s all pointing to asense of irreversible momentum
forawidespread departure fromalinear ‘take,
make, dispose’ economic model towards a circular,
regenerative one.
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Leading the Way

Consider, for example, the impact of i20 Water’s
work. The company is helping over 100 utilities
in30 countries to preserve water through its smart
network solutions incorporating data loggers,
system monitoringand advanced

pressure management.

Utonomy’s machine learningand cloud-based
software is able to automatically optimise pressure
across gas distribution networks, keepingitas low as
possible while maintaining statutory minimums and
reducing leakage: important because the impact of
methane on global warmingis 84 times greater than
theimpact of CO2.

These excellent examples from Science Park
companies past and present are the tip of the
iceberg of the circular opportunity.

A predisposal to work with science-based metrics
and the effective use of new data technologies -
|oT, mobile apps, drones, machine learningand
wireless connectivity for example - give tech
businesses the edge when it comes to adapting
toacircular economy.

More thanany other, the technology sector has the
capacity to disrupt the status quo, think creatively,
inspire collaborationand create exciting clusters
fortruly integrated and scalable solutions to
increasingly global problems.

CIRCULAR
THINKING

ainpejnuewsay
a9inhpejnuep

FRAGILE

S
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FRAGILE i

TV
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IN RESIDENCE

Into the limelight, please step forward Ruby Lee
and Alice Sleight, founders of Made & Worn,
astart-up with grand designs on the future.

What first gave you the idea for
Made & Worn?

Ruby: I remember very clearly: | was
sitting onatrain knittinga cardigan
for my sister-in-law who was about

to have ababy. llove to knitand ’'m

no stranger to conventional knitting
patterns but | found myself constantly
losing my way, unpickingand getting
extremely frustrated! The whole knitting
experience s often rather stressful
because, at the end of all the effort,
you never know if what you've created
isactually goingto fit. So I thought to
myself: there has to be a better way -
and 'mvery determined when | finda
problem that needs solving!

’man electronic engineerandafirm
believer in human-centred design.
minterestedin exploring how people
interact with technology, working to
find intuitive, visual solutions that make
complexthings simple. It struck me that,
if | could turn knitting instructionsinto
code, | could create anapp that would
solve amultitude of problems.

Once 'dhadtheidea, | spentaboutayear
-including sixmonths at the Catalyst
Centre - getting to know the market

and understand the customers before
heading off to the jungle foramonth to
get the headspace to consider whether
it was really worth pursuing. Then | came
backand jumped straightin!

Tell us more about the knitting
market and the problems you’re
solving.

Ruby: The market is huge. Oneinten
peopleinthe UK knitand inthe US
thereare 39 million knitters -

that’s more people knitting than play
golf! Russia too, isa massive opportunity,
asis Scandinavia where crafting is away
of life, not ahobby. Imagine the UK’s 6
million knittersinafactory setting, each
creatingup to 10 itemsayear,

andyou cangetasense of scale-it’sa
huge cottage manufacturing operation!
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What draws all of these knitters together
is the commonality of their experience:
it’sa curious mix of stress relief and
joyonthe one hand,and onthe other
frustration with the process and
disappointment with the result.

Alice: | couldn’tagree more.

Having studied knitted textiles at the
Royal College of Art | can safely say that
thereare no ‘generic body’ shapes so this
really is a case of ‘one size does not fitall’.
The whole point of knittingis to create
something that is beautifully individual:
something that fits you perfectly,

and something you wouldn’t beable
tofindinany shop. So why not make it
exactlyasyouwantitto be?

I've been trained in design but many
knitters do not feel brave enough to
design their own garments -

Made & Worn makes it possible for
anyone to become a knitwear designer.
The ability to use any material and
customise classic shapes with preferred
patterns gives everyone the opportunity
tocreatean on-trendlook oran
investment piece that always looks
goodandfeels great.

Made & Worn makes it possible for anyone
to become a knitwear designer.

Oneinten peopleinthe UK knitandin the US
there are 39 million knitters - that’s more people
knitting than play golf!

Ruby: Yes,Made & Worn puts the fun
backinto knitting! Our app takes a basic
patternandadaptsit to the knitter’s
natural styleand gauge, chosenyarn

and the wearer’s exact measurements
sothat they can be sure of the perfect fit.
Italso allows total customisation
becauseit’s possible to create any item
inany style - wealready have around
30,000 individual combinations!

Finally,and incredibly importantly,
itallows knitters to track their progress
sothey never missaline or lose their
place. It’sintuitive, visualand updates

in real-time across multiple devices so,
no matter where you are and whether
you’re working with phone, tablet or PC,
the app knows exactly where you need
to pick up again.

You have both come from different
backgrounds: how do you
collaborate effectively?

Alice: We bring different expertise to
the company but we both like to solve
problemsand we're both creative -

but we have different strategies to
complete tasks. | like to haveafirm
brief to design to, whereas a brief ties
Ruby down; she works more adaptively,
creatively finding solutions to technical
problems. Asit’s just thetwo of usat

the moment we have to work leanly

and we understand that reasonable
compromises must be made to move
forward. Weve got our set roles and,
now that we have alive product, we know
we have developed a process that works.

You’ve just taken part in a business
review panel: what did you take
away from the experience?

Ruby: We've done two actually!

The first one was incredibly nerve
wracking but we both really enjoyed

the second, oneyear on fromthe first.
Preparing for it required us to take astep
backand reflect on what we’ve achieved
and what we need to do next: there was
areal sense of momentum.

Inasmall business without a full
management team, the range of
experienceand insight around the table
was extremely valuable, although it was
emphasised that ultimately, we need to
take the decisions. We found it really
reassuring because it demonstrated to
us thatall businesses are so individual
thatthereisn’ta pre-determined path
tofollow.

IN RESIDENCE

So what are your next steps going
tobe?

Ruby: Sofar we've bootstrapped the
business, allowing usto growatarate
that suited us. But, now that we have
proved the concept with alive product
that’s generatingincome, we need to
turn ourattention to scaling: how much
do we want to grow?

Alice: Wealso know that alevel of
personal development will be required
as we will need to recruit, delegate toand
manage a multi-disciplinary team moving
forward - people with expertise that is
different from our own.

Ourimmediate priority though is to get
our Spring/Summer collection finalised
and live. We spend alot of time thinking
before coding to make sure that we

get our designs just right for abroad
demographic.

And the ultimate goal?

Ruby: 2 millionusersinsyears,andto be
known as the trusted, high quality ‘go to’
resource by knitters around the world.

Alice: All of that and I'd also love leading
designers to want to work with us to give

theirideas the Made & Worn treatment.
madeandworn.co.uk

A
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What's

olng on

down the corridor?

Bringing together some of the latest news from Southampton Science Park’s

community of game changers.

CRITICAL Software tests
attitudes to testing

Proven technologies have the edge over new
technology in the eyes of the consumer, according
to research conducted by CRITICAL Software.

The OnePoll survey
of 2,000 people
found that individuals
preferto use tested
technology that s
proven towork over
technologies thatare
completely new. 52% of
respondents commented that using the latest and
newest forms of technology isimportant to them,
whereas 95% of people said that technology that’s

provento workisimportant. In fact, expert testing
ranked higher than brand reputation (73%), point
of purchase (70%) or country of origin (61%).

The study also found that, despite 98% of people
stating that the reliability of the tech they use is
important, only half believe it to be properly tested
before being sold. Nearly one intwo people said
technology fails them once aweek or more.
Safety, security and ease of use are perhaps
unsurprisingly the key attributes that consumers
regard as critical considerations in their

purchase decisions.

Nuno Silva, the company’s Chief Test Engineer, said:
“For allthe awe-inspiring developments, people

“The pressure to release
new technologies can
sometimes comeata
cost to reliability”

still seem to have concerns about the reliability of
thetechnology we usein our lives. The pressure

to release new technologies can sometimes come
atacost to reliability. The problem with this is that
more and more technologies are becoming critical
to our day-to-day lives, impacting things like safety
and security,and the consequences of getting these
things wrong can be catastrophic.”

CRITICAL Software is raising awareness of
theimportance of expert product testing via
anew website:
info.criticalsoftware.com/testyourtech
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llika Boosts Ultra-Thin
Semiconductor Research

Innovate UK has awarded llika, in partnership
with PragmatIC and Arm Holdings, funding of
£0.6m for a project to develop ultra-thinand
flexible semiconductor technology for mass
market applications.

The projectaims

to deliver novel

P-type metal-oxide

semiconductor (‘PMOS’)
circuit technology that can significantly enhance the
characteristics of PragmatIC’s CMOS designs.
Theinitial phase will demonstrate the innovative
thin film transistor performance, followed by
scale-up and transfer of the material to deposition
processesinaproduction environment.

Ultra-low power, ultra-low cost flexible electronics
can add functionality to many items and extend
provenapplications such as RFID and NFC into
mass-market uses which have been previously
cost prohibitive.

Commenting on the collaboration, llika’s CEO,
Graeme Purdy, said: “This collaborationisa
strong fit with our technology capability in rapidly
developing novel thin-film materials and devices.
Asuccessful outcome would enable the
collaboration partners to address large global
markets in this disruptive sector. This programme
is expected toyield acomplementary loT-focused
technology alongside our solid-state batteries.”
ilika.com

Orthopaedic surgeons around the world will
benefit fromanall-in-one, web-based platform
which will allow them to better prepare for
shoulder operations, following the launch of
TRUMATCH?® Personalized Solutions Shoulder
System by Materialise.

The measurement, viewing and implant positioning
features of the TRUMATCH® Personalized Solutions
Shoulder System helps surgeons make better
informed, clinical decisions before, rather than
during, surgery. It also enables them to order
patient-specific 3D-printed surgical guides.
Thisincreased pre-operative preparedness gives
the surgeon’s team greater confidence and control
during surgery,and a better outcome for patients.

“3D planning s gaining popularity with orthopaedic
surgeons performing shoulder operations,” said
Wilfried Vancraen, the company’s Founder and
CEO. “Together with our strategic partners like
DePuy Synthes, we are continually working to
improve surgical planning processes for arange

of operations. We are proud that this expanded
collaboration will empower even more orthopaedic

surgeons to discover the benefits of online planning aerospace, art and design and consumer goods
sectors to build innovative 3D printing applications

and 3D-printed, patient-specific surgical guides.”

Materialise provides open, flexible platforms which
enable players across healthcare,automotive,

NEWS

aterialise assists shoulder surgeons

eTRUI\*ATCH“ Personalized

" Solutions Shoulder System,

anall-in-one web-based

platformallowingto better

planand prepare for shoulder

arthroplasty surgery as well

as order patient-specific

3D-printed shoulder guides

that make the world a better and healthier place. It
isthe first company to receive FDA clearance for its
modelling software to be used in US hospitals.
materialise.com/en

WSV partner, SHUMAS Cameroon, using BluPoint to advertise WSV’s solar
lamp enterprise Right Light

Remote communities across Africaare set to benefit froma partnership
between two previous Catalyst companies, BluPoint and Wessex Social
Ventures (WSV).

WSV isasocial enterprise that helps NGOs and businesses to build sustainable
communities through the development of micro-enterprises. Its portfolio
addresses 12 of the United Nations Sustainable Development Goals by tackling
issues of menstruation, sanitation, fertiliser access and solar energy access.

However, maintaininga connection with the communities it servesisa challenge.

Partnering with BluPoint will allow WSV to transformits market research,
training, monitoringand impact evaluations by enabling direct contact with
communities, who use only basic feature phones and cannot access local

BluPoint & WSV
equip African
entrepreneurs

internet facilities. Whilst coaching entrepreneurs, WSV can provide them

with training materials directly to their phone, including videos converted by
BluPoint’s technology. Once the entrepreneurs have completed initial training,
they can keep up-to-date with new content via the BluPoint Hub.

The BluPoint Hub provides arobust and resilient offline internet solution to
companies, governments and NGO’s. It delivers offline internet access without
the needfor electricity, smartphones or devices and high data costs. Powered by
solar panels, it can broadcast video and digital content to the 77% of mobile users
in Sub-Saharan Africawho don’t have smartphones.

blupoint.org

wsv.global
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NEWS

Senseye views

the future

Aleader in predictive maintenance software,
Senseye is growing at pace. Having doubled in
size and upgraded its UK headquarters at USSP
and opened an office in Germany, the company
has also recently raised £3.5m at the close of a
Series Afunding round led by MMC Ventures.

Senseye’s cloud-based solution helps
manufacturers reduce maintenance costs by
automatically identifying machine failure through
machine learningalgorithms fed with data from the
Industrial IoT. Users can benefit from up toa 40%
reduction in maintenance costs, as well as lowering
unplanned downtime by up to 50%. The product
requires no additional hardware or customisation,
which means it can be installed quickly, realising the
benefits almost immediately.

Already trusted by a growing number of Fortune
500 industrial and manufacturing companies,
including leading global automotive and automation
brands, the funding will enable Senseye to meet

the diverse needs of existingand new customers

by expanding the company’s research and
development teams. This will ensure the
product remains at the forefront of
predictive maintenance technology globally.

Senseye CEO, Dr Simon Kampa, who co-founded
the company in 2014 said: “We’re confidently on the
way to making unplanned machine downtime
athing of the past and leadingan emerging

$5bn market.”

Simon Menashy, Partner at MMC Ventures, said:
“We believe that predictive analytics is going to have
atransformative impact on industrial companies
over the next decade. Over the past year we have
met and assessed more than 250 companies
applying Aland machine learning technologies
across every sector - Senseye’s mix of cutting-edge
data science and deep understanding of engineering
puts themamongst the very best we have seen.”

Senseye has published a free white paper which
looksat the current condition monitoring
landscape, including technology, continuous
versus manual monitoring, implementation
foundations and timescales, available at:
www.senseye.io

“We’re confidently on the way to making unplanned machine

downtime athing of the past”
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TrackBack
equips Mazda
and Volvo

As customers increasingly research cars online
and submit digital enquiries, both Mazda UK and
Volvo Car UK have selected TrackBack to ensure
their online customer enquiries receive prompt,
professional responses.

Fully integrated with the car manufacturers’ lead
management systems, TrackBack speeds up the
time it takes to respond to customer enquiries,
placing greater focus on the quality of responses

by the dealer network. It also provides accurate and
objective reporting to manage lead generation and
conversion activity, giving management teams an
opportunity to coach their teams based on insights
from real-time data collection and feedback.
Shirley Aston-Tang, CRM Manager at Mazda UK
said: “Striving for the best customer experience

is absolutely vital to the success of Mazda UK

and its dealer network. The insight and reporting
provided by TrackBack will help focus our efforts to
deliver best-in-class performance, by consistently
responding to every single lead with a high-quality
and timely communication.”

Chris Francis, Volvo Car UK’s National Sales Process
Development Manager, added: “Connectivity is
key intheindustry nowanditis no longera case of
consumers telephoning us or cominginto speak
face to face with our retailers. More customers are
choosing to configure the car they want digitally,
viaour website. When they are ready to take atest
drive,anincreasing number complete an online
request. TrackBack ensures retailers can respond
immediately to those online requests to ensure
sales opportunities aren’t missed.”

“Connectivity is key in the
industry now”

Gareth Thomas, TrackBack’s Managing Director,
commented: “We are delighted to be working
with Mazdaand Volvo at exciting times for both
franchises. Our experience with leading brands
inthe UK, Europe and Asia means that we are
confident that TrackBack will deliver a better
all-round customer experience, and increased
sales opportunities for the dealers.”
trackback.net

Southampton has been chosen to take
partin the Flying High Challenge, a
project that aims to design how drone
technology could operate in complex city
environments to address local needs.
The announcement follows an open call
by global innovation foundation Nestain
partnership with Innovate UK. It is one of
five cities selected for the programme.

From using drones to support public
services to the commercial opportunities
that might exist, the project will explore the
public attitudes, environmental impact,
ogistics and safety of drones operatingin

_complexurban environments.

USSP companies
awarded quality marks

Several Science Park businesses have recently
achieved ISO certification.

Smart water network solutions company i20 has
achieved ISO 27001, the internationally recognised
mark of best practice ininformation security and
managing critical data. The accreditation applies
acrossi20’s business, technology estate and
client systems and provides independent, expert
verification of the company’s information security
practices and confirms that its data is managed to
the highest standards. More than 100 utilitiesin
over 30 countries benefit fromi20’s smart water
network solutions.

JoelHagan,i20’s Chief Executive, commented:
“20’s clients are responsible for critical national
infrastructure and place a high level of importance
onallinformation security matters. SO 27001is
the gold standard when it comes to information
security and data management. It gives clients
confidence that we look after their data to strict
internationally recognised standards.”

Meanwhile, accelerated materials innovator
llikaand HiLight Semiconductor, which designs
and supplies integrated circuits for fibre optic
applications, have both beenawarded ISO 9oo01:
2015 Certification for their Quality Management
Systems. This certification promotes the
development of continual improvement,
customer satisfaction, traceability and
international best practices.

Graeme Purdy, llika’s CEO, said: “This certification
isan enabler for closer cooperation with both our
suppliersand our customers, who are increasingly
adopting this standard for their own processes.
As llikamoves closer to the transfer of its
technology to manufacturing partners, 1SO 9001
is proving to be a useful tool for communication
of process detail onacommon quality platform.”
en.izowater.com

ilika.com

hilight-semi.com

NEWS

Southampton City Council has avision
toaccelerate the safe delivery of public
services and commercial activity using
remotely piloted and autonomous drone
systems, notably around port safety, blue
light services and offshore logistics. The
councilis working in collaboration with
the University of Southampton, which
has very strong drone and autonomous
systems expertise as the leader of alarge
consortium project, CASCADE, looking
atimplementation of drones in civil
airspace. Southampton City Council also
participates in the EPSRC Future Cities
project fromadrone perspective;and the
Airstart project with the Royal National
Lifeboat Institute (RNLI) investigating safe
routine operation of small UAS’ Beyond
Visual Line of Sight (BVLOS).
flyinghighchallenge.org
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LOOK SOUTH

AV
S ITMINSTE

Rt Hon Caroline Nokes MP, Minister of State for Immigration,

EWAERON

Member of Parliament for Romsey and Southampton North

Some of my constituents regard Southampton University Science Park

as something of ahidden gem, however lalways do my best to highlight it.

From being mentionedin my Maiden Speech, to being my go to example of

the success of incubators,innovationand enterprise, | never shy away from

describingitas one of the biggest drivers of the wider Solent economy.

Opening of a new laboratory for Science Park resident Merck. merck.co.uk

I 20 SO MAGAZINE | SPRING | SUMMER 2018

But it isinevitable that | always emphasise the success the Park has in keeping
traffic flowingand maintainingagreenand rural appearance. It is possible to
have global companies and innovative science inarural location, without causing
visual or environmental intrusion. Of course | might be expected to say that,
having cut my political teeth on the planning committee of Test Valley Borough
Council,and I remember fondly the role the Science Park had in

that apprenticeship.

The challenges of industry have become all too clear in recent years,

with businesses being obliged to rise to the challenge of the digital economy,
and often having to restructure to meet the needs of amodern, global economy.
However, what | continually hear from businesses on the Science Parkis

how companies headquartered around the world are keen to keep a base of
operationsin Southampton. This is hugely encouraging for me and something
of abadge of honour for the local economy.

In my constituency there is a real mix of enterprise, from the rural industries and
agriculture, through to Merckand Fibercore. The local Borough Council has a
good and proactive Economic Development Unit, which works hard to assist
finding support for businesses from a range of sources. SMEs make up the bulk
of businesses in Romsey and Southampton North, with a substantial number
involved ininnovatingand manufacturing. So it isimportant we recognise the
need to make sure there are clear routes to Government support (both local
and national).

The single most frequent concern raised with me by local businesses is access

to good broadband. The effect poor internet connections have on business can
be quite dramatic, with too many business owners having to send emails from
home, or visit a coffee shop during their lunch break. It does, | appreciate, sound
rather far-fetched to discuss a lack of modern connectivity inan article about the
strengths of the science and innovation sector in my constituency, however for
many thisis areal challenge.

LOOK SOUTH

“Ilook forward to continuing to see a flourishing partnership between industry and
education in Southampton and for that partnership to be mirrored around the South

of England in the future”

Insome areas businesses and residential customers have formed groups to
successfully roll out projects bringing ultra-fast broadband to their doorsteps
and for many businesses in rural parts of my constituency who have struggled,
thisisan enormous step forward into the 21st century which can only serve

to further boost the economy and send productivity skyrocketing. For those
reading this who might be experiencing similar issues, my advice would be to
investigate the willingness of telecoms companies to install new infrastructure
tosupportyour business needs.

The UK Government published its industrial strategy in November and focuses
around five foundations which align with the vision for a transformed economy;
Ideas, People, Infrastructure, Business Environment and Places. Each of these
foundations canalmost certainly be met by one or more businesses onthe
Science Park, but how can we meet these more widely in the South of England?

Iwould challenge businesses to look at the hugely successful partnershipin
Southampton and invest more in specialist locations dedicated entirely to
science and innovation. The strong relationship with Southampton University is
always lauded by those I visit as a wonderful way of encouraging students to stay
localand builds an educated, loyal and modern workforce inthe STEM sector
which s so crucial to the future of our economy.

lam always thrilled to be introduced to people who were once students at
Southampton University and have been working for the same company for
adecade or more, as well as those who are on assignment from their degree,
getting much-needed experience in the workplace. Thisisn’t something | see
occasionally, it happens every time | visit any business on the Science Park
andis, | feel, the key to the success of the partnership.

Forasuccessful future for the entire region, businesses, universities,
investors and property owners need to think outside the box to deliver
working partnerships based on the modelin Southampton. |image few would
have thought, when the Science Park company was originally formedin 1983,
it would have become a centre for innovation acknowledged worldwide as
abest practice example.

I know such campuses are highly sought after throughout the regionand very
much hope to see more openingin the course of the next decade. The UK
industrial strategy is firmly behind companies specialisingin STEM subjects and
with more young people - particularly young women - being encouraged to take
astepinto the world of science and innovation, we need to continue to grow
businesses for their futures.

Ilook forward to continuing to see a flourishing partnership between industry

and education in Southampton and for that partnership to be mirrored around
the South of Englandin the future.
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Get the balance right

Fun, films and fitness: there’sa wide variety of social activities taking place over the summer
to keep your work-life balance just right.

Social Club

USSP Social Club helps to enhance social interaction across its community of
companies through anannual programme of events. This summer, it hasamenu
of events designed to flexyour muscles, your jaws and your brain cells! All are
open to any employee of any company based at Southampton Science Park.

So, getinvolved and meet some new people!

Theannual Science Park BBQ takes place on Thursday 12th July in the sunken
gardens from 12noon. Tickets are available from the Science Park office.

And for those less physically inclined, how about joining one of the Park’s quiz
teams? Hosted by Wessex Academic Health Science Network, the next Science
Park Quiz will take place on Thursday 13th September. There’s a shiny new trophy
shield at stake! An Eventbrite site will be set up to register your team closer to
thetime of the event.

The Social Clubis run by acommittee of staff
drawn from resident companies and is always
happy to welcome new faces.

If you’d like to get involved please contact
Committee Chair Nadia Kuftinoff.
nadia.kuftinoff@wessexahsn.net

Chilworth Manor

Afterasuccessful launchin 2017, Movie at the Manor is back. This year,
Chilworth Manor will proudly present the legendary Top Gun on Friday 31st
August for its pop-up cinema event. Doors open from 6pm with the movie
startingat 8.3opm.

Code-named “Maverick”, Pete Mitchell (Tom Cruise) is an impetuous daredevil
Navy-pilot ace,acceptedinto the elite Fighter School, also known as Top Gun,
to compete with the best of the best. Haunted by his father’s mysterious death,
will Maverick be able to suppress his wild nature to win the prestigious Top Gun
Trophyand get the girl?

Enjoy drinks on the terrace before finding your spot on the lawns. Bring your
own blankets and picnic chairs, or hire a luxury beanbag, and settle down for
an evening of great classic movie entertainment. Accommodation offers are
available by contacting the hotel directly if you wish to make a night of it.

Food optionsinclude pre-cinemadinner in the Manor Restaurant, pre-booked
picnic boxes for collection onarrival ora BBQ on the night. For tickets and
options see: seetickets.com/event/movie-at-the-manor-top-gun-12-/
chilworth-manor/1213569/

The Club

Did you know that Corporate Membership of The Clubiis available for companies based at the
Science Park? Facilities include a heated ozone-cleansed pool, hydrotherapy spa pool, saunaand
steam room and a poolside relaxation area; 29 station gym, studio and pool classes, personal training,
spatreatmentsand physiotherapy. Find out more at theclub-southampton.co.uk

Feeling like you've been stuck behind your deskall day?

Why not get out and about for awalk or runto clear the cobwebs?

The conservation areaaround the Science Park is an ideal space to
stretch the legs, keep healthy and enjoy nature. Here’s a couple of route
suggestions to start you off. If you use Strava you can follow the web

links to get maps of the routes.

Route 1 ssssss—

Approx2.5K Walk (Road and Trail route): strava.com/routes/12892470
Starting from 2 Venture Road, walk up to the hotel driveway, and take the trail
down past the lake. Follow the path through Home Copse, out into the meadow

and across into Buxey Wood. The trail will take you through the woods and past
Yellow Dot Nursery. Join University Parkway and walk back down to 2 Venture
Roadand pop into Lattes fora cup of teaand a piece of cake!
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Route 2 eesssss—————

Approx 4K Run (Road and Trail route): strava.com/routes/12892645
Startat 2VR, run down to the roundabout at the bottom of Benham Campus
and back up and round past the front of the hotel. Take the trail down past the
lake and then up through the centre of Home Copse. Continue up into Buxey
Wood and follow the trail north and then right through the trees to Yellow Dot
Nursery. Join University Parkway and run back to Lattes for some well
earned refreshment.
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Made & Worn enables anyone to design and knit unique creations whilst - Y
takingaway all the common frustrations that knitters experience with H a m S -I re
ill-itting garments and difficult to understand patterns. Its real-time M 1

guided patterns for hats, cowls and mittens, priced from just £3, | !
are being downloaded all over the world.

Named Catalyst Business of the Year 2017, the creative team behind

Made & Worn want to encourage as many people as possible to take up this
stress-bustingand creative hobby,and is offering readers of SO 25% off any
pattern until 1st November 2018. Simply visit www.madeandworn.
co.uk and enter code SPN25 at checkout.

Hurst Spit jetty and lighthouse

Do you want a new
career in finance? A

Having recently moved to larger offices at the Science Park to accommodate
expansion, Avonglen is currently recruiting for a Finance Manageranda 4=
Business Development Executive. 15

The company specialises in providing Finance Director level support to
businesses onapermanent but part-time basis, as well as undertaking —
outsourced finance functions.

Find out more and apply at avonglen.com = i 1 ; ' I l
- o . S °

Are you fulfilling
your potential?

Do you have - or do you know someone — - b .. = - peO p | &

\ o/
' ’ with - agreat idea that you think has the D d h |
potential to make a difference to society O y O u n e e e p

ey =S
.’ -but don’t know how to turnthisintoa b " )

flourishing business? Well th d " h h. ? . % c
CATALYST Fentimesbmspainie with sometning g s dceas
Silicon Valley to do so. Try Chilworth.

If your company is:
USSP’s highly respected and successful Catalyst business incubator ¢ looking for any specialist skills or input to move a project forward; I I

programme is a unique opportunity for entrepreneurial spirits with scientific or recruiting; econom | folle) Ut Ut
technology-led business ideas. For those accepted onto the programme Catalyst interested in hearing about research undertaken ona p

provides six months of free business coaching, peer group workshops, residency particular topic; per annum
atthe Science Park with access to its prestigious entrepreneurial network,and a

needing support for a challenge or a sustainability or
£1,000 cash injection with links to further funding opportunities. . 2 pp . . Y O
charitable initiative; L DEuy O

The programme is proven to fast-track exciting new businesses in the South. interested inan open innovation exploration;
Since its inception in 2012, participating start-ups have secured £8m in seed runningan event, or anything else that you want people to know ¢ O]( tota| SO Uth East
funding, been featured in The Times Start-up List,and some have signed about, email enquiries@science-park.co.uk with details and econo my
significant global partnerships. All have left with much more than they went with. we will endeavour to raise awareness of this in our Autumn/
Winter edition.

Find out more and apply at catalyst-centre.co.uk
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TECHNOLOGY

32 national teams. 12 stadiums. 64 matches. 1.7 million tickets sold to date.
It can only mean one thing: the world’s biggest sporting event has
kicked-off. But have you considered the behind-the-scenes
technologies thatare driving the FIFA World Cup 2018?

Doyou knowyour VAR from your EPTS?

\ 4

TEMPERATURE

37.9¢c

"

777771

DEFENDER
AGE: 28

CAPS: 7
COST: £6m

BALL POSITION §
TRACKING
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SUCCESS

Beryl Barrow of

Peter Birkett, CEO of Southampton Science Park, comments on why he believesthat ~ Ross McNally of

Braishfield Pantry, Lisa ) . Hampshire Chamber
Armstrong of Active local awards shouldn’t be overlooked by technology companies. of Commerce, Hendry
Staff, Penny Billingham Taylor of Taylored

“Our regionis a hotbed of talent, innovation

and entrepreneurship: | witness this here at the
Science Park daily across all areas of commerce
andindustry. | see it transforming traditional sectors
like healthcare and forging new pathsin up and
coming ones like machine learning. The diversity

of expertise here never ceases to inspire.

of Test Valley
Borough Council, Jim
Beacher of CoolLED,
Val Kempster of
Rosebourne, and
Victoria Thorp of
Queen Charlotte Inn

And it’s notjust the corporates
either:we mustn’t underestimate
the power of SMEs. Oftenit s

the smaller companies that

have the drive, adaptability and
imagination to succeedand

Ourregionisahotbed

of talent, innovation and
entrepreneurship: | witness
this here at the Science
Park daily across all areas of

. compete effectively when large
commerce and industry. P y &

corporates do not.

Forsomeyears now the Science Park has beena
gold sponsorat the Test Valley Business Awards,
helping to showcase the Innovation & Technology
Award category. Thisannual awards scheme is

well established as the platform for businesses
intheareato gain the recognition they need to
grow while celebrating their achievements to
date. The 2017awards attracted nearly 200 entries
from businesses across the regionand this year’s
awards are expected to be equally hotly contested.
|, for one, can’t wait to see who will enter because
evidence suggests that being recognised in this way
isaspringboard to further success.

In 2009, winner Photonstar LED went on to become
aleading designer and manufacturer of intelligent
lightingand building solutions. Aformer USSP
tenant, the company is floated on the Alternative
Investment Market at the London Stock Exchange.

Symetrica, another former USSP tenant supported
by the SETsquared business incubation programme,
has gone from strength to strength and now turns
over £18m. Atrailblazer in radiation detectionand
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identification, its range of detectors, from handheld

. ) . ) IT, Peter Birkett of
devices to mobile solutions and portal monitors,

the University of
Southampton Science
Park, The 2017/18
Mayor of Test Valley,
ClIr Carl Borg Neal,
Richard Gillies of
Simplyheath, Lucy
Dixon (and guest)

of Wilkins Kennedy,

serve customs and border protection,
law enforcement and military,emergency
servicesand first responders across the world.

1st Touchwon theawardin 2014. A start-up
company whenitarrived on the Science Park,
1st Touch scaled and was recently acquired by
Aareon Group, movinginto our new Benham 5 and David Drew of
building. The company provides enterprise Test Valley Borough
mobile workforce solutions delivering world Council

class mobile applications dedicated to
social housing.

Fresh Relevance’s technology caught the judges’
eyesin 2016, blending marketing creativity with
smart technology to maximise revenue and elevate
the customer experience for many household name
clients. The company has experienced spectacular
growth sincearrivingat the Science Parkasa
start-up, recently announcing substantial

incoming investment.

And let’s not forget the 2017 winner, These examples of
CoolLED. The manufacturer of
LED illumination and fluorescence

business success are
extremely compelling and
demonstrate that credible,
independently-assessed
awards are incredibly
important in championing
regionally-based
businesses.

microscopy systems for
laboratories has witnessed high
growth since developing its
productinaKnowledge Transfer
Partnership with the University
of Southampton.

These examples of business
success are extremely compelling

and demonstrate that credible,
independently-assessed awards are incredibly
importantin championing regionally-based
businesses. Winan accolade like thisand the
world could really start to sit up and take notice!”

licensingas opposed to purchasing model, there is complete accountability
and protection for the asset owner (the opportunity to stamp out piracy in the
entertainment industry, for example).

Inthe public sector, there is huge scope for increasing efficiencies and
reducing bureaucracy with secure platforms for data sharingunderpinning
the welfare system, public housing and healthcare provision. Blockchain could
even transform democracy through transparent voter registration, identity
verification and accurate counting processes.

Charities too, could embrace the technology to track donations to ensure they
end up where intended: faster and with less risk of corruption and middlemen
reducingvalue along the way.

As public,investorand regulatory pressures around data security,
corruptionand corporate trust continue to rise, does society already

have the answersin

BLOCKCHAIN?

Whatis it?

Ablockchainis afast, efficient and secure way to exchange units of value
acrossanetwork of computers using encryption technology. A peer-to-peer
decentralised ledger which cuts out middlemen, it’s effectively powered by
self-interest. Transparency is a given, because no single entry can be altered
without the alteration of all subsequent blocks and the knowledge and consent
of the entire network.

Conceived by Satoshi Nakamoto in 2008 for use in the cryptocurrency bitcoin,
blockchainis fast becoming not just a disruptive force, but a foundation
technology,across the globe and across the economic spectrum.

Why is itimportant?

Blockchain solves the long-standing problem of double-spending because

each unit of value can only be transferred once. This enables participantsin the
network to speed up transactions, to verify and audit transactions inexpensively,
to create efficient, transparent and robust workflows and ultimately to

have complete confidence in the process. Without reliance on traditional
intermediaries in value exchange (like banking systems) opportunities for human
error or fraudulent behaviour are virtually eradicated, as are system failures due
toits decentralised nature.

Fuellinginnovation, blockchain crowd funding platforms have already raised
$millions for growing companies, enabling them to accelerate time-to-market,
create supply chain accountability and smart contracts,and to buildasound
online reputation.

How can it be applied?

It’s easy to see blockchain in use across conventional banking, insurance and
housing sectors by being able to improve identity verification, abolish paper
based records and speed up transactions. It could even open up opportunities
forthose inthe developing world who may not have access to traditional banks
to participate in the global economy.

However, any organisation could use blockchain to manage significant or
complex supply chains with the utmost transparency to improve planning,
monitor resource use, track costs, organise labour, cut waste, and enhance
globalised forecasting, research and analysis. And, for those adoptinga

From retailing which connects buyers and sellers without intermediaries
mark-ups and fees, to enabling peer-to-peer energy purchase doing away
with the traditional wholesaler/retailer landscape, blockchain has the

power to disrupt all aspects of daily life.

of global GDP will be stored on blockchain
technology by 2025

(World Economic Forum: Deep Shift: Technology Tipping Points and Societal

Impacts, 2015)

Where will it go from here?

Everywhere. Any application where there are alarge number of participants
who have similar authorisation levels,and trust is at stake, could benefit
from blockchain.

If youre not already embracing the potential, think again. The globe is rapidly
moving toward a new economic norm;asmart global economy which promises
to bring significant efficiencies to global supply chains, financial transactions and
social networking.
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START UP/SCALE UP

Making the decision
toscale-upisonethat

many entrepreneurs
struggle with. We ask

William Harris, Director of
Avonglenwhythisis the case.
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William, you’ve worked with many companies at all different stages
of development. What barriers prevent entrepreneurs from
taking the all-important step of scaling their business?
Entrepreneurs have already done well if they get to

the point of being able to think about scaling up.

Statistics show that 20% of businesses fail

within their first year, 40% within

five yearsand 70% within ten.

At that stage, they will probably
have a well-developed product or service
with a market identified and agood core team of

people. The skills that we find are most often missing are
marketingand financial. Given that the biggest barrier to scaling
up is not having sufficient funding, it’s important to have financial skills

within the management team. Entrepreneurs will already believe that their

business is ready to grow but they need to be able to convince investors too.

How should entrepreneurs plan for effective growth? Lots of research and
robust business planning, using assumptions that have been thoroughly
sense-checked and tested using real data from existing businesses.

Entrepreneurs must first accurately assess whether their product or service

is scalable and whether the market is sufficiently developed to achieve that
scale-up. Quite often with innovation there is no pre-existing market - nobody
knows that they want or need your product or service. Creatinga new market
from scratch takes time and many innovative businesses have run out of money
before they develop a market sufficiently. Many people think that if thereisn’ta
direct competitor the businessis bound to be successful. Counter-intuitively,

if there are existing competitors providinga similar service or product to yours,
itis easier to demonstrate the size of the market opportunity and this may give
would-be investors confidence.

Duringthe planning processiit’simportant to have effective challenge.

Having the founders all believing that the business is going to do really well is
great, but havinga knowledgeable external mentor or advisor to challenge all

of the assumptions that are being made willimprove a plan out of all recognition
and will help answer many of the questions that will come later.

What specifically do investors look for? Every investor will have its own set
of investment criteria. Some investors only invest in specific sectors orin
companies of a particular size, but the factor | hear mentioned most often
is ‘people’. Yes, of course, a well-prepared business plan, containing honest
projections that demonstrate the scalability of the product or service is
important, but investors need to believe in the management team and their
ability to deliver the plan.

START UP/SCALE UP

6\6

What are the pre-requisites for scale-up success? The ability
to cope with change is a key competency, especially when it comes
to people planning.

You may have the idea, concept, product and ambition to go with it but you
need the right team around you. You can’t do it on your own and the team will
almost certainly need change as you go through the scale-up process. Inmy
experience people tend to be most comfortable ina small company or alarge
company environment and consequently it’s important to recognise that there
will be relatively few people who will feel comfortable over the whole of the
company’s life. The people you need through the development process may
be significantly different from the scale-up phase and if you get to the stage

of turning over £10om.

If you have got a business that is trying to achieve significant growth, the
pressures on the team as you go through that growth phase can be quite
incredible and you have got to make sure that the ‘people plan’ copes with that.
Preparing staff for the inevitable change in roles and responsibilities when they
first come on board will help prevent resistance further down the line.

Which is more important: what you know or who you know? Theyare both
important: the knowledge and expertise to build a robust business and the
network of partners who can help you achieve them.

Is timing everything? And if so, when, typically, is the right time? Timingis
important because if you have a new product ina new market you want to be
there first. But, if the market is under-developedit’s possible to go too early.
Conversely, getting to market second could make it seem like you're behind the
curve. Both could lead to failure so the best time is to ‘ride the wave’and aim to
be the market leader. This goes back to the “who you know” question earlier.
When cashis limited, entrepreneurs might consider trying to partner with an
established business and use their existing reputation and network.

What other key factors should business owners consider? Three things spring
to mind. Firstly, rewards: is everyone properly incentivised? In astart-up or scale-
up, the management team may not be paid very high salaries so it’simportant
that everyoneis properly incentivised with equity or options. Second, cashflow
management: never underestimate the need for headroom, as things never quite
goaccordingto plan. Above everything, make sure you don’t run out of cash. So if
your planidentifies two points that will require raising money, make sure you are
ready for that. Finally, exit: investors will want to know there is an opportunity to
exitand what the exit plan looks like.

avonglen.com
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Fibercore

Optical fibres are manufactured by creating
alarge piece of glass called a preform which
isashort but wide identical copy of the
final optical fibre. By heating the preform
inafurnaceatafewthousand degrees
centigrade, the preform can be stretched
or drawn to approximately 40,000 times
or more the original preform length.

This results in turninga 1m long piece of
highly engineered glass rod into 40km

of specialty optical fiber for diverse uses
ranging from biomedical 3D shape sensors
through to fiber optic gyroscopes for
aircraft stabilisation.

Technology #
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UNIVERSITY OF
Southampton
Alan Turing
Institute

The University of Southampton s set to join

the Alan Turing Institute (ATI), the UK’s prestigious
national institute for data science, named in honour
of the man whose pioneering work in theoretical
and applied mathematics, engineeringand
computing were key in the emerging field of
datascience.

Southampton is home to some of the UK’s most
prestigious research groupsin the School of
Electronics and Computer Science which has
around 250 academic and research staff, more
than 630 postgraduate students,and over 1,200
undergraduate students.

GREAT MINDS

Neanderthal Art

Anew study led by the University and the Max Planck
Institute for Evolutionary Anthropology has found
evidence that Neanderthals made cave paintings.
Paintings in three caves in Spain were created
more than 64,000 years ago - 20,000 years before
modern humansarrived in Europe. This means
that the Palaeolithic (Ice Age) cave art - including
pictures of animals, dots and geometric signs -
must have been made by Neanderthals, a ‘sister’
species to Homo sapiens, and Europe’s sole human
inhabitants at the time. It also indicates that they
may have had asimilar artistic sense, in terms of
thinking symbolically, to modern humans.

Until now, cave art has been attributed entirely to
modern humans, as claims to a possible Neanderthal
origin have been hampered by imprecise dating
techniques. However, uranium-thorium dating
provides much more reliable results than other
methods. Itinvolves dating tiny carbonate deposits
that have built up on top of the cave paintings.
These contain traces of the radioactive elements
uranium and thorium, which indicate when the
deposits formed -and therefore give a minimum
age for whatever lies beneath.

Queens Prize

The Queen’s Anniversary Prize for Higher

and Further Education has been presented to
Professor Sir David Payne and Professor Nikolai
Zheludev from the University’s world-renowned
Optoelectronics Research Centreina ceremony at
Buckingham Palace. The Prizes are the UK’s most
prestigious form of recognition for a UK academic
orvocational institution, with approval directly from
The Queenand Parliament.

Professor Sir David Payne, Director of

the Optoelectronics Research Centre, said:
“Being honoured with this prestigious award is
recognition of just how important photonics is
tothe UKandthe extensive role the University
of Southampton has played in leading photonics
research since the 1960s.”

Also representing the University at the Palace
were Research Fellow, Dr KatrinaMorgan, PhD
researchers Andrea Ravagli, Alex Jantzen,

Angeles Camacho Rosales and Ausra Cerkauskaite.

Cancer Immunity

Population Mapping

Scientists at the University’s Antibody and Vaccine Group have shown how Research led by WorldPop at the University, in partnership with non-profit
stimulating a specific location on the surface of immune cells can be targeted organisation Flowminder Foundation, is helping governments in low-income

withantibodies to help in their fight against cancer.

countries strengthen their capacity to build and use population maps.

The use of the body’s own immune system to find and kill cancer cells is Understanding population numbers and distribution at local levels is crucial
rapidly changing the way the disease is managed and treated. Cancer displays to national planning, but this information is often lacking in countries where
unique markers that can be recognised by the immune system but cancer no census has taken place, or census information is fragmented - perhaps due
frequently prevents the immune system’s attack by putting the immune cells towar, political instability or poverty.

into a state of exhaustion.

The production of detailed population maps and demographic datasets

The newwork concernsareceptor called CD40 found on the surface of canaid governments in their efforts to develop fundamental areas such as
certainimmune cells which regulates their activity. The CD40 receptors infrastructure, healthcareand housing, and equip them effectively for

are normally dispersed over the surface of restingimmune cells, but must disaster relief.

be concentrated and clustered into highly organised complexes to trigger

animmune response against cancer. Scientists believe that very precise Using this and other approaches, such as analysis of anonymised mobile phone
clustering is required to trigger an activation signal to ‘kick-start’ the immune data, it hasalready been able to help combat the spread of malaria, assist in

cellsas they fight diseases.

disaster relief planning following earthquakes in Nepal and Haiti and assess
the potential spread of Ebolain West Africa.
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81G Blue

E: hello@81g.0rg

T: 08453030819

W: www.81gblue.co.uk

aap3

E: info@aap3.com
T: 0238076 2800
W: www.aap3.com

Aareon UK

E: uk.bids@aareon.com
T: 0247632 3723

W: www.aareon.co.uk

AccelerComm

E: info@accelercomm.com
T: 0238011 8091

W: www.accelercomm.com

AmoDisc

E: info@amodisc.com
T: 07841 194979

W: www.amodisc.com

Arkaya Energy

E: sales@arkaya.co.uk
T: 020 3617 1717
W: www.arkaya.co.uk

Ascribe

E: salesoffice@ascribe.com
T: 0870 053 4545

W: www.ascribe.com

Atelier Studios

E: hello@atelier-studios.com
T: 0238022 7117

W: www.atelierstudios.com

ATS

E: martin.kelman@ats-global.com
T: 02380111790

W: www.ats-global.com

Avonglen

E: enquiries@Avonglen.com
T:023 8076 2570

W: www.avonglen.com

BluPoint

E: mike@blupoint.org
T: 023 8097 0209

W: www.blupoint.org

BNSCyber

E: enquiries@bnscyber.co.uk
T:023 8110 3299

W: www.BNSCyber.co.uk

Building Engineering
Management

E: m.dorgan@bemanagement.co.uk
T: 07876 350529

Care Quest

E: ndobson@care-quest.co.uk
T: 07969 003430

W: www.care-quest.co.uk

Cascoda

E: info@cascoda.com
T: 02380111797
W: www.cascoda.com

Chilworth Partnership

E: lynne@chilworthpartnership.co.uk

T:023 80111813
W: www.chilworthpartnership.co.uk

Chilworth Technology
E: info@chilworth.co.uk
T: 0238076 0722

W: www.chilworth.co.uk

CRITICAL Software

E: info@criticalsoftware.co.uk
T: 02380111339

W: www.critical-software.co.uk

Device Access

E: info@deviceaccess.co.uk
T: 0238011 8300

W: www.deviceaccess.co.uk

Dynamon

E: info@dynamon.co.uk
T: 023 8098 5410

W: www.dynamon.co.uk

Englyst Carbohydrates
E: enquiries@englyst.co.uk
T: 023 8076 9650

Fibercore

E: info@fibercore.com
T: 023 8076 9893

W: www.fibercore.com

Filament

E: andy.feltham@filament.uk.com
T:020 3176 1267

W: www.filament.uk.com

Fresh Relevance
E: hello@freshrelevance.com
T: 02380119750
W: www.freshrelevance.com

Grant Thornton UK

E: gtsouthampton@uk.gt.com
T: 0238038 1156

W: www.grantthornton.co.uk
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Gresham Tech

E: info@greshamtech.com
T: 020 7653 0200

W: www.greshamtech.com

HiLight Semiconductor
E: sales@hilight-semi.com
T: 023 8097 0330

W: www.hilight-semi.com

Horizon Power & Energy
E: enquiries@horizon-pe.com
T: 01962 217007

W: www.horizonpowerandenergy.com

Humaware

E: info@humaware.com
T: 01730269725

W: www.humaware.com

i20 Water

E: info@i2owater.com
T: 0238011 1420

W: www.i2owater.com

llika Technologies
E: info@ilika.com
T: 0238011 1400
W: www.ilika.com

iMeta Technologies
E: enquiries@imeta.com
T: 0845 241 4145

W: www.imeta.com

Inflowmatix

E: info@inflowmatix.com
T: 07801715636

W: www.inflowmatix.com

ITDev

E: info@itdev.co.uk
T: 023 8098 8890
W: www.itdev.co.uk

Jacobs

E: contactus@jacobs.com
T:023 80111250

W: www.jacobs.com

Karoo Design

E: info@karoodesign.com
T:023 80111586

W: www.karoodesign.com

Kelda Technology

E: info@keldatechnology.com
T: 03334330783

W: www.keldatechnology.com

Korusys

E: enquiries@korusys.com
T: 0844 504 1680

W: www.korusys.com

Level 3 Communications
T: 0845 000 1000
W: www.level3.com

Made & Worn
E: support@madeandworn.co.uk
W: www.madeandworn.co.uk

Mambo-Tox
E: info@mambo-tox.co.uk
T: 023 8076 2580

W: www.mambo-tox.co.uk

Marine South East

E: admin@marinesoutheast.co.uk
T: 0238011 1590

W: www.marinesoutheast.co.uk

Materialise UK Southampton
E: info@orthoview.com

T: 023 8076 2500

W: www.orthoview.com

Meda Technologies

E: martin.adams@meda.co.uk
T: 020 3287 8744

W: www.meda.co.uk

Merck Chemicals

E: reception.chilworth@merckgroup.com

T: 023 8076 3300
W: www.merck-chemicals.co.uk

MicroGem
E: info@microgemplc.com
W: www.zygem.com

Multiple Access Communications

E: enquiries@macltd.com
T:023 8076 7808
W: www.macltd.com

Nine23

E: enquiries@nine23.co.uk
T: 023 8202 0300

W: www.nine23.co.uk

nquiringminds
E: info@nquiringminds.com
T: 023 8115 9585
W: www.nquiringminds.com

Oat Services

E: ar@oat.co.uk

T: 02380767228
W: www.oat.co.uk

One Pension Consultancy

E: Duncan.Revolta@onepc.co.uk
T:023 8076 2590

W: www.onepc.co.uk

Optomel
E: info@optomel.com
T: www.optomel.com

oXya UK

E: info-uk@oxya.com
T: 0238011 9830
W: www.oxya.com

Peter Hall

E: peter@peterhall.org.uk
T:0238011 1366

W: www.peterhall.org.uk

Photonics & Analytics

E: info@photonics-analytics.com
T: 023 8000 2087

W: www.photonics-analytics.com

Pivotal

E: info@pivotal.io
T: 020 3740 7410
W: www.pivotal.io

PointCloud
E: info@pointcloudnet.com
W: www.pointcloudnet.com

Promega UK

E: hilary.latham@promega.com
T:023 80717319

W: www.promega.com

PT Solutions

E: info@ptslimited.co.uk
T: 02380111844

W: www.ptslimited.co.uk

Renovos
E: enquiries@renovos.co.uk
W: www.renovos.co.uk

SEaB Energy

E: info@seabenergy.com
T: 02380111909

W: www.seabenergy.com

Searchlight Security

E: enquiries@searchlightcyber.co.uk
T:023 8098 1303

W: www.searchlightcyber.co.uk

Semantic

E: incoming@semantic.co.uk
T: 0238011 1540

W: www.semantic.co.uk

Senseye

E: hello@senseye.io
T: 0845838 8615
W: www.senseye.io

SJK Scientifics
E: 0238076 7954

SKIPJAQ
E: info@skipjag.com
W: https://www.skipjag.com/

Spectrum IT Recruitment
E: contactus@spectrumit.co.uk
T: 023 8076 5800

W: www.spectrumit.co.uk

Swedish Biomimetics 3000°®

E: info@swedishbiomimetics3000.com
T: 0238017 1468

W: www.swedishbiomimetics3000.com

Taicaan

E: info@taicaan.com
T: 0238076 3796
W: www.taicaan.com

Tekever

E: info@tekever.com

T: 023 8097 0650

W: www.tekever.com/en/

The Invisible Assistant

E: hw@theinvisibleassitant.co.uk

T: 07917 682816

W: www.theinvisibleassistant.co.uk/

The IT Innovation Centre

E: info@it-innovation.soton.ac.uk
T: 023 8059 8866

W: www.it-innovation.soton.ac.uk

Tidal Harness
E: info@tidalharess.com
W: www.tidalharness.com

Tonic Analytics

E: info@tonicanalytics.com
T: 0238098 2122

W: www.tonicanalytics.com

TrackBack

E: enquiries@trackback.net
T: 0844 470 1701

W: trackback.net/

TrouDigital

E: info@troudigital.com
T:0238098 1110

W: www.troudigital.com

U4Global

E: info@udglobal.com
T: 023 8076 0909

W: www.u4global.com

Utonomy

E: Info@utonomy.co.uk
T: 07787 575487

W: www.utonomy.co.uk

Valkyrie Technology
E: info@valkyrietechnology.com
W: www.valkyrietechnology.com

Vantia

E: info@vantia.com
T:0117 9167693
W: www.vantia.com

VivaMOS
E: dan.cathie@vivamos.co.uk

VivoPlex

E: enquiries@vivoplex.com
T: 02380111555

W: www.vivoplex.com

Wessex Academic Health Science

Network

E: enquiries@wessexahsn.org.uk
T: 023 8202 0840

W: www.wessexahsn.org

Wessex CLAHRC
E: wessexclahrc@soton.ac.uk
W: www.clahrc-wessex.nihr.ac.uk

Wessex Institute

E: info@netscc.ac.uk

T: 023 8059 5586

W: www.nets.nihr.ac.uk/

Wood Group
T: 0238011 8800
W: www.woodgroup.com

Xim

E: laurence@xim.ai
T: 07803 950356
W: www.xim.ai

Yellow Dot Nursery

E: hello@yellowdotnursery.co.uk
T: 023 8076 0593

W: www.yellowdotnursery.co.uk

Zenergi

E: bepositive@zenergi.co.uk
T: 023 8028 6300

W: www.zenergi.co.uk/

what’s next? Where’s next?

e Building your profile?

e Commercialising your ideas?

e Making animpact with your research?

e Fast tracking growth?

e Shaping society with your technology?

e Aunique community of like-minded people?
e Scaling your operations?

At the University of Southampton Science Park we work hard to
retain our enviable reputation as the South’s centre of excellence
for successful science and technology businesses. From start-up to
scale-up, we accommodate, we equip, we nurture and we empower
organisations to see beyond today and shape tomorrow.

We do this by fostering a visionary, entrepreneurial culture;

by providing flexible yet high quality laboratory, office and meeting
facilities in an award-winning healthy and inspiring workplace;

by enabling access to a world class talent pool at the University of
Southampton; and by facilitating collaborative working at all levels.

We are home to the visionaries who see beyond today, the innovators
who shape tomorrow, the science and technology businesses that
succeed, the game changers.

The University of Southampton Science Park:
Where will it take you?

Pand
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science-park.co.uk
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